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“A week is a long time in 
politics”. So goes the saying 
attributed to former British 
Prime Minister Harold Wilson. 
His rueful comment of 1964 
was reputedly updated by 
American commentator Dan 
Rather in the 1980’s, to say 
“Overnight is a long time in 
politics; a week is forever.” 

The adage must have resonated 
loudly with anyone and everyone 
who followed the US presidential 
election in November. As I write, we 
wait to see if Donald Trump will ever 
formally concede the election, and 
will finally leave the White House 
with grace and dignity, or (perhaps 
more true to form) make a graceless 
departure, complaining to the last.

The concept of long weeks going on 
forever must also have been front 
of mind for many New Zealanders 

at many times through this troubled 
year, as Covid-19 wreaked havoc 
worldwide. The pandemic has 
created many challenges nationally 
and internationally, and looks likely 
to continue affecting us well into 
next year.

The days and weeks may also have 
seemed very long to some New 
Zealand politicians in the period 
before and immediately after 
October’s general election, especially 
as we awaited the results of the two 
associated referenda. However, unlike 
the US, our election result was clear 
and unequivocal, and the business of 
government has continued apace.

LOCKING IN VOCATION 
EDUCATION REFORM
One result of the re-election of the 
Labour Government, with their abso-
lute majority, will be to lock in the 
Reform of Vocation Education (RoVE). 

The October issue of the Tertiary 
Education Commission’s RoVE 
News notes, “The establishment 
of the six Workforce Development 
Councils (WDCs) has moved a step 
closer. Focus has now moved from 
active engagement with industry 
to gathering ideas and feedback to 
inform the development of the draft 
Orders in Council (OIC) proposals to 
prepare the final draft documents 
for formal consultation. (An OIC is a 
‘legislative instrument’ made by the 
Executive Council presided over by 
the Governor-General, and is needed 
to establish a WDC as a legal entity).

The Tertiary Education Commission 
(TEC) says the formation of the WDCs 
is a “significant legal milestone in the 
RoVE process”. 

Despite announcements from TEC 
that the formation of the six WDCs 
would be fast-tracked to the end 
of this year (the original target was 
mid-2021), it appears some sectors 
haven’t been available to engage 
with the Interim Establishment 
Boards (IEBs) on the development of 
content for their OICs. Consequently, 
TEC extended the engagement 
period and advised the statutory 
consultation for the proposed 
content of the OICs from each IEB 
would commence only in November.

ENSURING OUR VOICE HAS 
BEEN HEARD
The Funeral Services Training Trust 
has had significant engagement 
with the IEB, ensuring our voice has 
been heard as part of the statutory 
consultation. This has been comple-
mented by our continuing discussion 
with the Open Polytechnic about 
development of new courses to 
deliver the industry qualifications. 
It would be remiss of FSTT to simply 
walk away, and leave such progress 
to a WDC that may not exist in any 
meaningful form for many months 
to come. However, it would be naïve 
in the extreme to expect it will be 
business as usual for FSTT in 2021 
and onwards.

As has already been flagged, FSTT 
is no longer an ITO. TEC’s removal 
of FSTT’s status as an ITO means it 
is not able to maintain standards 
setting responsibility for the 
embalming and funeral directing 
unit standards. However, as the 
unit standards have not been used 
since 2014, this is a somewhat 
meaningless distinction, and FSTT 

By John Duncan, Chair, Funeral Service Training Trust

EDITORIAL 

Funeral profession  
at a crossroads
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agrees NZ Qualification Authority’s 
intention to retire the unit standards 
is appropriate. NZQA have signalled 
they still see an ongoing relationship 
with FSTT in its role as qualification 
developer.

Given all that, trustees agreed 
there was an urgent need to have a 
forward-looking industry consultation 
on the future role of FSTT, so upon 
the full implementation of RoVE, and 
the establishment of the new Health, 
Community & Social Services WDC, 
FSTT would know if it has a future and 
what that role might be. 

That consultation meeting was to be 
held in Wellington on 2 December, 
so by the time you read this FSTT will 
know if it still has a mandate from 
the industry to be involved in the 

future of funeral services education.

WE WILL GO GRACEFULLY IF 
WE’RE FIRED
Harking back to my opening 
comments, if the strategic review 
determines time is up for FSTT, 
and industry’s answer is “You’re 
fired”, unlike Mr Trump, we will go 
gracefully! 

But before it comes to that, if 
indeed it does, I want to outline how 
coverage of vocational education 
provided by the 12 former ITOs, 
including FSTT, has been distributed 
across the six WDCs. (As an aside, it’s 
interesting to note that though FSTT 
was the only former ITO to not be 
granted the status of a Transitional 
ITO, we are still referred to as an ITO 

in the accompanying graphic that 
accompanied RoVE News)

Each WDC’s industry coverage is being 
described down to level 4 of the 
Australian and New Zealand Standard 
Industrial classification (ANZSIC) 2006, 
and between them it seems they will 
cover industry vocational education 
for some 509 such ANZSIC Classified 
Industries. The breakdown of WDCs, 
and number of L4 ANZSIC classified 
industries they will cover is:

• Manufacturing, Engineering & 
Logistics WDC = 225.

• Service Industries WDC = 104.
• Primary Industries WDC = 57.
• Construction & Infrastructure 

WDC = 45. 
• Creative, Cultural, Recreation & 

Service  
Industries

Construction & 
Infrastructure

Creative, Cultural, 
Recreation & 
Technology

Primary  
Industries

Manufacturing, 
Engineering  
& Logistics 

Health, 
Community & 
Social Services

39 
L4 ANZSIC  

CLASSIFIED  
INDUSTRIES

104 
L4 ANZSIC  

CLASSIFIED  
INDUSTRIES

45 
L4 ANZSIC  

CLASSIFIED  
INDUSTRIES

225 
L4 ANZSIC  

CLASSIFIED  
INDUSTRIES

39  
L4 ANZSIC  

CLASSIFIED 
INDUSTRIES

57
L4 ANZSIC  
CLASSIFIED 
INDUSTRIES

Careerforce (except cleaning and 
caretaking), Funeral ITO, The Skills 
Organisation (a range of community 
and social services), Education and 

childcare qualifications developed by 
NZQA

Careerforce (cleaning and caretaking), 
ServiceIQ (except museum), The Skills 
Organisation (security, contact centres, 

real estate, and financial services), Business 
and administrative qualifications currently 

developed by NZQA

Competenz (forestry and 
biosecurity), Primary ITO 
(except petrochemicals, energy 
and chemical plant and dairy 
processing) 

BCITO, Competenz (lift and escalator 
servicing), Connexis, The Skills 

Organisation (construction-related 
industries, e.g. plumbing, gasfitting 
and drainlaying, electrical services, 

scaffolding, etc.)

Competenz (except lift and escalator  
servicing, forestry, biosecurity, journalism, 

graphic design), MITO, NZMAC ITO, Primary ITO 
(petrochemicals, energy and chemical plant, dairy 

processing, and meat processing) 

 Competenz (journalism, 
graphic design), HITO, 

ServiceIQ (museum), Skills 
Active, some design, web 

and animation qualifications 
and some ICT qualifications 

developed by NZQA

*As of 24 June 2020

*As of 24 June 2020
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Technology WDC = 39.
• Health, Community & Social Ser-

vices WDC = 39. 

Funeral service comes into Health, 
Community & Social Services, 
along with qualifications previously 
delivered by former ITOs Careerforce 
(except cleaning and caretaking) 
and The Skills Organisation (a range 
of community and social services), 
Education and childcare qualifica-
tions developed by NZQA.

Even sitting among just 39 industries, 
I fear it will be easy for our funeral 
service qualifications to be lost in 
the cauldron. 

Whether it is FSTT or another 
industry body, it will be essential 
there is a strong voice advocating 
for our programmes and providing 
knowledgeable advice to the WDC in 
its role as the new standards setting 
body. Otherwise we could see our 
hard-won diploma-level qualifica-
tions lost or significantly diluted.

You may ask, does this matter? My 
answer unequivocally is “Yes”.

CROSSROADS WILL 
DETERMINE DIRECTION FOR 
YEARS TO COME
I believe our industry/profession is at 
a crossroads that will determine the 
direction of funeral service for years 
to come.

When I entered the profession in 
1977, my career choice was (like so 
many of my contemporaries) a life-
time vocation. I won’t name them in 
case I overlook someone, but I know 
many outstanding funeral directors 
and embalmers who have notched 
up 40 and more years of service – 
indeed, a significant number have 
served this profession for more than 
50 years. I’m afraid those days are 
gone. I see many of those who come 
into funeral service now are gone 
again in a relatively few years. 

I don’t criticise them for their 

decisions, but I fear that as my 
generation retires there will be a 
huge loss of corporate knowledge 
and institutional memory. Unless 
we maintain, indeed strengthen, our 
national qualifications, this will risk 
making a mockery of any claim to be 
caring professionals. 

A new generation of funeral directors 
and embalmers won’t know what 
they don’t know, unless there is a 
reputable and credible qualification 
to support them as they support the 
bereaved of New Zealand. This is not 
harking back to the past, it is looking 
to the future.

And looking to the future, I wish you 
all a very merry Christmas and, dare 
I say it, a Happy New Year, as we put 
2020 with all its trials and tribula-
tions behind us. 

I’m sure we all look forward to a 
brighter, more normal or maybe a 
“new normal” 2021. 
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2021 NZ CoNFERENCE

1-3 MARCH
NAPIER EVENTS & CONFERENCE CENTRE

REGISTER TODAY!
Join us in the ‘Art Deco City of New Zealand’ for the 2021 Funeral Directors 

Association Annual Conference.

Education sessions include: The New Normal of Engaging Client Families, The 
Modern Chapel – Technology to Enhance the Funeral Experience and Engaging 

your People (Lean Thinking Workshop).

In addition we have some fantastic fun social events that will provide opportunity 
to network with funeral industry peers from around New Zealand.

Early-bird registrations close 3 February 2021 – Register today!

For more info & to register visit:   
www.funeraldirectors.co.nz/2021-conference-napier or phone (04) 473 7475

6 THC’s



CEMETERIES

RUNNING  
OUT OF ROOM

Cemeteries big and small around the world 
are running out of room. In New Zealand, it’s 
a problem that councils, which are required 
by the law to make burial places available, 
are grappling with in different ways. A recent 
move by Wellington City Council could 
prove the blueprint that others follow.
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Wellington City Council is 
proposing to rent and recycle 
graves in a bid to solve a 
looming shortage of space 
in its two remaining ‘live’ 
cemeteries, but ratepayers  
are not exactly over the moon 
with the idea.

It’s also burdened with having to pay 
for the continual upkeep of old grave-
stones which have been neglected by 
families down the years.

The proposal, which is contained 
in the council’s draft Cemeteries 
Management Plan, would allow people 
to buy temporary ownership of new 
burial and ash plots for a set number 
of years. Once the "lease" expires, 
remains would be exhumed and either 
relocated, perhaps to an ossuary, or 
cremated – opening the grave for 
another person to be buried in.

The paper says disinterment of burial 
remains or ashes is “not uncommon”. 
They are sometimes buried deeper 
in a family plot to make room for 
another interment, while ashes were 
sometimes scattered elsewhere.

It says people who choose to re-use 
a grave at the end of the agreed time 
period would have the option of 
surrendering the plot or continuing 
it for a further agreed period of time 
by paying a fee.

The proposal is now out for feedback 
from the public.

Annual burials and cremations in 
Wellington City are projected to 

increase from 200 burials and 700 
cremations a year between 2013-18 
to 400 burials and 1200 cremations 
by 2038.

KARORI FULL FOR  
CASKET BURIALS
Karori Cemetery, which was estab-
lished in 1890 and is New Zealand’s 
second biggest cemetery, is now full 
for casket burials unless family have 
an existing grave, while only a small 
number of ash plots are available.  

Mākara Cemetery is expected to be full 
by 2038, though some denominational 
areas are forecast to fill up sooner.

Burials and cremations 
at both are expected to 
almost double over the 
next 20 years.

The plan proposes the acquisition of 
more land and beginning develop-
ment within the next three years to 
ensure it can meet future needs. 

The council says a fundamental prin-
ciple in the draft is recognising the 
diversity of belief and customs that 
different people and groups hold.

Councillor Fleur Fitzsimons, the 
council’s Public Health portfolio lead, 
says the plan explores a new option 
of offering interment rights for a 
shorter period of time, after which 
graves can be re-used. 

This option would be on a strictly 
opt-in basis and offered as a personal 
choice as one of a range of burial 

and cremation options offered. The 
council has no plans to re-use exist-
ing graves or disinter bodies already 
at its cemeteries. 

There is regulation in the area of 
disinterment – it costs $2033 and 
requires a certificate from Regional 
Public Health. 

"We really haven't thought through 
the details on what the charges would 
be if we offered graves for a shorter 
period in the future,” she said.

On one suggestion that people get 
buried standing up rather than laying 
down, she said there has already 
been investigations into this and the 
hard rock is too close to the surface 
in Wellington for that to be viable.

RECYCLING COMMON  
IN EUROPE
Re-using cemetery plots is common 
in various European countries. For 
example, in Germany plots are 
re-used after 15-30 years, and in 
Switzerland and Sweden after 25 
years. There is also some re-use in 
Australia.

Initial public feedback on an early 
draft in July and August showed that 
of the 130 people who completed 
an online survey, 40 per cent 
“somewhat or strongly agreed” with 
reusable plots, while 50 per cent 
“somewhat or strongly disagreed.”

A paper presented to councillors 
then showed there was enough 
support to suggest there would be 
an uptake of recycled plots.

But some of those opposed 

WELLINGTON CONSIDERS RENTING  
AND RECYCLING GRAVES
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described the idea as “abhorrent”, 
not practical, and against some 
customs and beliefs. But others said 
it could lower the cost of plots, and 
that was a good thing.

Councillor Fitzsimons said it was 
important to note the scheme 
was optional, and it needed to be 
delicately managed.

“There must not be any pressure put on 
families to agree to plots being reused.”

All existing burial sites would be 

regarded as permanent unless the 
deed to the plot stated otherwise.

Under the draft plan, Karori Cemetery 
would be recognised as a historic place.

Mayor Andy Foster says the stories 
Karori tells from the headstone 
inscriptions and names of those 
buried there represent a rich tableau 
of Wellington history”.

“The draft plan outlines the approach 
for the ongoing management at Karori 
including archaeological assessment, 

conservation planning and reducing 
damaging tree growth. 

“Heritage restoration is proposed in 
the first three years of the plan and 
will focus on planning with no new 
funding allocated to doing any work 
on the ground or changing the way 
things are currently managed and 
maintained.”

Feedback is open until Friday 11 
December. The final plan is expected 
to be completed by the end of May 
next year.

• All existing interments are regarded 
as being in perpetuity unless the 
deed to the plot says differently.

• Continue to provide for inter-
ments and cremations.

• Continue to sell perpetual rights of 
interment for burial and ash plots.

• Continue to sell natural burial plots 
(single plots in perpetuity only).

• Continue to sell pre-purchased 
plots, subject to the right of 
burial being limited to 50 years 
from the date purchase if the plot 
remains unused.

• If a pre-purchased plot has not 
been used within 50 years of the 
date of purchase, make it avail-
able for re-purchase for immedi-
ate use or for a further 50-year 

pre-purchase period, taking 
reasonable steps to contact and 
offer the plot to the plot owner’s 
family first.

• Ensure explanatory information 
about perpetual or limited exclu-
sive use of plots, and the re-use 
of plots is clearly and prominently 
explained in interment informa-
tion online and in other formats.

• Consider setting plot purchase 
prices to reflect perpetual and 
non-perpetual rights of interment.

• Where a body has been disin-
terred from a single plot, for 
whatever reason, make good the 
plot, as required, and make avail-
able for re-use.

• Within the parameters of func-

tional and space-efficient cem-
etery management, provide 
choices of interment plot types 
and groupings.

• Continue to provide suitable 
areas in the cemeteries for 
scattering ashes, and offer as a 
chargeable service the option 
of staff assisting the family with 
the scattering or undertaking the 
scattering on behalf of the family.

• Consider offering other methods 
of disposing of human remains, 
provided the methods meet 
statutory requirements, particu-
larly if the methods enhance the 
sustainable management of the 
cemeteries and meet the wishes 
of the deceased and family.

WHAT THE COUNCIL IS PROPOSING

• Investigate the option of buying 
non-perpetual rights of interment 
to burial and ash plots and devel-
op proposed terms and condi-
tions, including:

1. The period of non-perpetual right 
and appropriate location

2. Options on how the disinterred 
remains will be treated (e.g. cre-
mated, bones held in an ossuary)

3. Options to offer ashes, head-
stones and plaques back to 
families and what will happen 

if families do not want them or 
cannot be traced

4. Options for families to re-pur-
chase the right of interment for 
a further non-perpetual period

5. Options to offer re-purchase for 
re-use of the plot to family mem-
bers first

6. The requirements for interment 
records, including photographic, 
to be kept permanently

7. Developing an application form 
and a deed of right of interment 

for re-useable plots.
• Subject to council approval of the 

proposed terms and conditions, 
offer the option to those buy-
ing a new burial or ash plot, of 
choosing a non-perpetual right of 
interment, as a trial until the next 
review of this management plan 
(10 years).

 
The draft plan is available on Wellington 
City Council’s website: www.letstalk.
wellington.govt.nz/58923/widgets/299948/
documents/186340

BURIAL AND CREMATION RIGHTS AND OPTIONS

ACTIONS
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The problem of a shortage of 
land for burials is a worldwide 
problem that is most acute in 
cities that don’t practise grave 
recycling. But even cities that 
do practise grave recycling can 
run into problems.

Countries such as Singapore, Germany 
and Belgium offer public graves for 
free – but only for the first 20 or so 
years. Thereafter, families can either 
pay to keep them (often on a rental 
basis) or the graves are recycled, with 
the most recent residents moved 
further into the ground or to another 
site, often a mass grave.

It’s a system that has worked effi-
ciently for cities all over the world, 
particularly in Europe.

RESISTANCE AND 
ACCUSATIONS 
Yet in countries where grave reuse 
is not the cultural norm, attempts to 
begin reusing plots – in cities such as 
Durban, Sydney and London – have 
faced resistance and accusations that 
religious and cultural traditions are 
being violated.

In London, there are cemeteries of 
more than 100 acres, but critics say 
the way the space has been used 
is not sustainable. As a result of a 
change in church legislation, a small 
number of graveyards have recently 

– and quietly – begun reusing some 
graves older than 75 years, but this 
will not be enough to solve the city’s 
burial problem. London’s cemeteries 
will be completely full within the 
next 20-30 years.

In a desperate bid to find room, some 
councils are burying the dead beneath 
paths and car parks, cutting down 
trees and buying up extra land to cope.

In some areas, the price-tag for a 
graveyard spot has risen to NZ$21,000.

In some London boroughs, those 
unable to pay for a burial are buried 
in multiple layers beneath the 
ground, in the style of the Victorians. 

Analysis of more than 1,000 ceme-
teries from 200 councils around the 
UK has revealed around one in five 
are expected to run out of space in 
the next 10 years.

In Norway, concerns about sanitation 
and the risk of soil contamination in 
the 1950s led to a policy stipulating 
all bodies be wrapped in plastic 
before burial. Years later, it was found 
the bodies were not decomposing 
quickly enough in the plastic to allow 
the graves to be reused. The solution: 
injecting the graves with a lime solu-
tion to speed up decomposition.

In Hong Kong, those still able to find 
and purchase a private grave can pay 
$30,000. Alternatively, there’s an aver-
age five-year wait for a small spot in a 
public columbarium, where thousands 

of urns of cremated ashes are stored.

Even the cultural shift to cremation 
creates as many problems as it solves. 

In the UK and the US, urns still tend to 
be buried in cemeteries, and although 
many permit families to bury more than 
one urn in a single grave site, these still 
take up significant space – indefinitely. 

CREMATION STRICT 
CULTURAL NORM 
In Kuala Lumpur and several Asian 
cities, where cremation is a strict 
cultural norm, the lack of space and 
the need for a site where families can 
pay respects to their deceased has led 
to the invention of giant, mechanised 
columbaria, where thousands of 
urns are stored in a vault and can be 
retrieved with an electronic card. 

Vertical cemeteries exist all over 
the world, with Brazil’s Memorial 
Necrópole Ecumênica in Santos 
standing tallest of all, at 14 storeys. 

In Canada, Calgary’s new “green” 
cemeteries have proposed using GPS 
locations, and hand-held satellite 
units instead of headstones, to help 
visitors find graves. 

In Japan, the company I-Can Corp offers 
descendants online visits to virtual 
graveyards, where they can pour virtual 
water or light a virtual incense stick, 
instead of travelling the long distance 
to visit a grave in person.  
- The Guardian, The Sun, Funeralcare  

THE INTERNATIONAL CRISIS
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EMBALMING

To be or not to be…
embalmed?

To be or not to be… 
embalmed? That’s the 
concerning question that has 
been recurring in the funeral 
industry around the country. 
“Do I really need to view?” or 
“I would rather remember my 
loved one the way they were.”
Hearing statements like these from 
families has become a standard trend 
that makes what we try to achieve as 
embalmers put into question.

To have families remember who their 
loved one was and not what they 
have become is an embalmer’s goal - 
to clean and tidy up the deceased as 
casually or formally as they were alive 
while also exposing the reality of their 
death. By seeing a loved one’s body 
we help reinforce that memory and 
not simply close the lid of the casket 
to ‘preserve’ that memory. 

I understand that cases suffering 
from trauma or decomposition can 
be cause for a closed casket, but this 
is where reconstruction comes into 
practice. Just making an attempt can 
provide good results. 

We all have plenty of experiences 
of the physical complications when 
it comes to embalming, but what 
about the moral complications? 

We have our own opinions when it 
comes to embalming, and besides 
religious or cultural customs, the 
idea of ‘no embalm’ seems to be a 
growing one. Some families seem 
to be a bit scared of the idea of 
embalming because their loved one 
may have been suffering under a lot 
of medical treatment prior to death 
and has “been through enough,” 
or the family doesn’t want the 
deceased to be touched because he/
she “didn’t want a fuss.” One thing 
for sure is everyday people simply 
don’t know much about embalming, 
and fair enough. Not everyone finds 
embalming or funerals interesting, or 
death in general, for that matter. 

As most people are living their lives 
they don’t want to think about 
death, which is why even when 
death is expected in the family it is 
always a horrible surprise. So it’s 
easy to know why most people don’t 
want to know about embalming or 
know about us, let alone have to 
meet us. But, sadly, one day they do. 

Now, besides the beautiful funeral 
services and the celebrations of 
life we provide, we can’t forget the 
importance of mortuary care and 
the physical reason for the funeral – 
the body. Families have the funeral 
director, celebrant – and counsellor 
if need be – to look after them, and 

as embalmers we help the families 
by being there for the dead. 

One of the most obviously common 
questions by families about embalm-
ing is “what is it?” So what are your 
responses to this question? “It’s a bit 
of a wash and a clean/” Or is it “a bit 
like a blood transfusion?”

Whatever you tell families, it’s 
always going to be an effort to keep 
embalming appealing to people that 
don’t really want to know, but still 
want those results. 

So, to the people of the funeral 
industry, what is embalming?

It is the three goals of: 

• sanitation
• preservation
• presentation 

That’s a very literal description, 
but embalmers do more than that, 
because we are miracle workers! 
That’s right, I said it: miracle workers 
(opinion of an embalmer). 

We may not be able to raise some-
one back from the dead, but we 
do the next best thing, because we 
provide the family with not a box or 
a body, but someone they recognise. 

Now, the physical state of some 
bodies can be horrific – even more 
so the conditions of how they died, 
and whether the body is found 
in a gruesome way from terrible 
circumstances. Or a loved one might 
have even witnessed the death 
themselves. 

By Tim Brown

Tim Brown makes the case for embalming and open 
caskets and making miracles happen every day.
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Heavenly CreationsHeavenly Creations
Limited

Manufacturers & Suppliers of Drapery 
to the Funeral Profession 

Specialists in Custom 
Made Products

Calico • Staples & Pins • Side Sets • Mattresses • Valances • Lid Liners  
• Stretcher Covers • Blankets • Pillows • Church Trolley Valances • Hearse Covers 
• Range of colours and themed products that can be made to suit clients wishes 
• Quotes on request

Pat Ellis
Director / Designer

Unit D3 - 29 Keeling Road, Henderson, Auckland
p 09 838 5725  f 09 835 4283  m 021 460 098  e heavenlycreationsltd@gmail.com
Postal Address - 21 Capricorn Place, Glen Eden, Waitakere 0602

But for a lot of families, as horrible as 
it is, these are their last memories. As 
traumatising as this is, a closed casket 
can extend this trauma because clos-
ing the casket may be what the family 
(or funeral director) thinks is for the 
best, or even the ‘easiest’ option. 
But when their final memory is the 
casket, that attempt to remember 
‘who they were’ becomes the linger-
ing memory of how they died. 

For me, a closed casket is worse than 
a bad viewing experience, because 
you may not get the bad reaction 
from families when they see just 
a casket but at least with an open 
casket they know their loved one is in 
there, and they look better than how 
they did when they last saw them. 

For a lot of people who have suffered 
a natural or grim ending, embalming 
has provided their families with 
the miracle of simply looking like 
themselves again. From the slightest 

hair or facial adjustment or complete 
reconstruction, embalmers do every-
thing in our power to clean, repair, 
and re-present these people as they 
were. Embalmers take great pride in 
using their knowledge, experience, 
and creativity to provide these 
miracles. The simple touches to 
recreate a loved one resting in peace 
can mean the world to families. 

As embalmers, we thrive on the feed-
back because it reinforces what we do 
and why we do it. Bad feedback is a 
lesson learned and serves as inspi-
ration to improve our capabilities. 
Obviously not every family member 
is forthcoming on what they think in 
their time of mourning, and I’ve been 
told a few times that no feedback 
is good feedback. But it’s just not 
as rewarding. So, funeral directors, 
please remember to pass on any feed-
back you get to your mortuary team. 

After being an embalmer for 13 years, 

I’ve been lucky to see and perform 
some mortuary miracles. I’ve worked 
alongside some brilliant embalmers 
who have shared their stories, tech-
niques, and new ideas, and we need to 
keep teaching each other to improve 
our miraculous abilities and perform 
more miracles for cases where once 
there would be a closed casket. 

Covid-19 has had an impact on our 
industry, with limits on embalming 
and families not getting the chance 
to view or to have the body home, 
but we still do what we can in terms 
of mortuary care. 

To all embalmers, don’t forget 
how important you are. Share your 
essential knowledge and most of all 
do what you can for your families 
and make more miracles happen. 

To be or not to be … TO BE! 

Tim Brown, Dip Emb, is an embalmer/funeral 
assistant at Dil’s Funeral Services, North Shore
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THE INDUSTRY

Funeral Directors  
launch new brand

The Funeral Directors 
Association has launched 
a marketing campaign to 
differentiate its members to 
help them retain revenue and 
build their businesses as they 
recover from the response to 
the Covid-19 pandemic.

CEO David Moger says they consid-
ered this was the best way to help 
members recover from what was a 
tough year.

“Our best approach is to leverage 
membership as we have never done 
before. To that end we set ourselves 
an objective. The big barrier to this 
is, quite frankly, the public don’t 
know who we are! We needed to 
address this.”

CURRENT BRAND 
HAD LIMITATIONS 
They concluded the current brand 
had its limitations:

• it was a five-letter acronym logo 
largely unknown by the public

• it had an old-fashioned look and feel
• the letters ‘ANZ’ were often mis-

taken for Australia/New Zealand
• the tagline ‘Caring Funeral Pro-

fessionals’ is largely dropped and 
does not explain the acronym

• members were not committed to 
the current brand, with many not 
using the logo on their websites, 
advertising, death notices etc

Mr Moger said they realised they 
needed to let the public know who 
the association is “far more than we 
have ever done before”.

“This will set our members above the 
rest of the crowd in the eyes of the 
funeral decision makers.”

He said to be that they needed 
to change how they presented 
themselves. It was felt the use of 
acronyms for logos did not achieve 
strong levels of engagement with the 
public, and there was an increased 
move to using the full name of 
organisations to provide clarity on 
who they are and what a customer 
can expect to experience by engaging 
with that brand. 

A survey last year by Interbrand Global 
Brands revealed the top 10 all use 
their full name rather than acronyms, 
and 24 of top 30 did the same.

So it was decided to:

• move away from the 5-letter 
acronym logo

• use the full name ‘Funeral Direc-
tors Association’

• use the tagline ‘Your assurance of 
a meaningful farewell’. 

Mr Moger said these would build a 
recognisable, trusted, modern and 
timeless brand and identity, includ-
ing a member version that is clear 
and usable.

The campaign will focus on the asso-
ciation’s key differentiators: Funeral 
Directors Association Members 

have made a commitment to meet 
industry best practice standards and 
as your assurance of a meaningful 
farewell, have submitted themselves 
to a complaints process to protect 
you in the unlikely event that 
anything goes wrong. 

“The result is that now it’s obvious who 
we are – it is what it says on the tin.”

BENEFITS OF CHOOSING 
A MEMBER 
The campaign will include messaging 
around the benefits of choosing a 
member of the Funeral Directors 
Association, including abiding by the 
Code of Ethics and Conduct.

Mr Moger says the success of 
the campaign will be all members 
displaying the new member certif-
icates, including the window decal 
on windows/doors & cars/hearses, 
and using the logo on their websites, 
Facebook posts, business cards, name 
tags, email signatures, letterhead, 
newspaper advertisements and death 
notices, and other marketing collat-
eral such as brochures and banners.

To encourage participation, the 
association is asking members to take 
photos of certificate and decal displays 
and logo use to info@funeraldirectors.
co.nz by 18 December to go in the 
draw to win a full registration to the 
2021 Funeral Directors Association 
Conference in Napier in March. 
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Our association has once 
again shown it is the voice of 
the profession during these 
difficult times. 

The Government has consulted with 
us and relied on our experience and 
expertise to formulate their response 
around funerals and tangihanga 
during the pandemic.

Over the reporting period we have 
seen continued progress on the five 
work streams of our association: 
education, membership, standards, 
social science, Funeral Trust.

We continue to navigate our way 
through the changes to tertiary 
education with the Government’s 
Reform of Vocation Education initia-
tive now fully under way. We have 
engaged with Tertiary Education 
Commission, the newly created 
Health, Community and Social Services 
Workforce Development Council, 
and we have been consulted by the 
Open Polytechnic. We are still hopeful 
that the level 5 Diploma in Funeral 
Directing will be available in 2021. 

At the AGM we will present a new 
subscription model for the member-
ship to consider. Transparency is a 
key element that is required in any 
new approach to subscriptions. We 
believe our proposal offers a trans-
parent and equitable approach.

PROFESSION CONTINUES TO 
EVOLVE
Our profession has changed over the 
last 10 years and continues to evolve. 

We have seen different styles of 
company structure, more online 
virtual offerings and larger corporates 
invest in New Zealand companies. 

Our standards need to keep pace 
with this change. We will present at 
the AGM a new revised version of 
our standards and ethics designed 
to take our association forward, 
be more relevant and provide the 
framework for the exceptional 
service we continue to provide the 
public and each other.

We continue to seek validation of 
our core belief in the value and 
purpose of the funeral and the 
importance of the funeral profes-
sional at the centre of that value 
proposition helping and assisting 
families through their grief. 

Our media presence on this has been 
higher than ever and it has been 
interesting to see how quickly the 
media focus turned from costs of 
funerals to how important they are 
when families no longer have access to 
them. This was most evident when the 
Government kept the funeral limit to 10 
as we started down the Alert Levels. 

Our response was strong and direct, 
calling the decision cruel and without 
compassion and backing that up with 
the clear value of a meaningful fare-
well and the ability of our members 
to manage safely within the COVID-
19 environment. We undertook a 
vigorous advocacy campaign across 
all areas of Government and political 
parties, with media and the public. 
This all lead to the Government 

changing its position and allowing up 
to 50 to attend a meaningful fare-
well. Very rarely does an advocacy 
campaign change a government’s 
position so I am very proud of the fact 
that our Association achieved that 
and did so within 48 hours. It shows 
how far we have now come. 

COVID-19 continues to impact on our 
daily lives both at home and at work. 
We have faced no greater challenge 
than the restrictions placed on 
funeral gatherings during Alert Level 
4 lockdown. 

INNOVATORS AND BEARERS 
OF BAD NEWS
On the one hand we had to be the 
bearer of the awful news to families 
that they couldn’t be part of a mean-
ingful farewell for their loved one, 
at the same time providing support 
and innovative ways of filling the 
emotional gap of not having a funeral. 

On the other hand, as business 
owners and team members we 
struggled to maintain the viability of 
our businesses while experiencing 
a significant downturn in revenue. 
It is testament to the fortitude and 
compassion of our members that we 
did not see wholesale redundancies 
across our profession. 

Looking to the future we cannot be 
certain of the duration of the effects 
of COVID-19 on the economy, on our 
profession, and on our emotional well-
being. Likewise, the families we serve 
are looking to an uncertain future. 

Our task going forward is to main-
tain momentum and ensure we 
communicate the value of a funeral 
and more importantly the value of a 
funeral professional in guiding and 
advising families in their grief. 

YEAR IN REVIEW

The voice of the profession
Extracts from the report of Funeral Directors 
Association President Gary Taylor, as presented to 
the AGM in November.
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COVID-19 has impacted the 
funeral sector in a unique way 
in that it prevented members 
for the first time from 
undertaking their core role 
of guiding families through 
the process of creating and 
delivering a meaningful 
farewell as part of a healthy 
grieving process. 

During the Level 4 lockdown in 
particular, members were unable 
to engage with families face to face 
and funerals were banned. From 
the numerous conversations with 
members that I have had, it is very 
clear to me that all members have 
been deeply affected by that in a 
way that goes much deeper than the 
up to 70% loss of revenue during 
that period. 

Having to change every aspect 
of how members have dealt with 
families for many years, if not 
generations, and having to break the 
terrible news to families that they 
are unable to see their loved ones 
again is a huge challenge. 

Understanding this impact on our 

members has been a key motivator 
for why nationally we have done all 
we have to provide all the support 
we could to our members. They have 
done an amazing job.

SUPPORTING MEMBERS 
THROUGH COVID-19
In the second half of the year, the 
focus of the national organisation 
has been on providing members with 
COVID-19 support. In summary, we:

• Provided significant levels of 
advice and guidance in a rapidly 
changing set of circumstances

• Undertook extensive engagement 
and advocacy with a wide range of 
government departments includ-
ing appearing before the Pand- 
emic Response Select Committee

• Maintained weekly and often dai-
ly updates to members and grew 
the private Facebook group as a 
channel of communication

• Established District Virtual Coffee 
Catch Ups in lieu of District meet-
ings cancelled by COVID-19

• Dealt with multiple media enquiries
• Undertook a very successful pub-

lic advocacy campaign to change 
the Government’s view on the 
numbers able to attend a funeral

• Gained real credibility with Minis-
try of Health and all of Government 
COVID-19 Response as the go to 
organisation for the funeral sector.

I was hospitalised as we went 
into lockdown and as a result our 
President, Gary Taylor, stepped in to 

cover many of my responsibilities. 
The sheer volume of work he took 
on in addition to the challenges of 
his own full-time business role was 
astonishing, and I am very grateful 
for all he did to support me.

Feedback from the 2019 AGM showed 
members wanted more time devoted 
to the business of the association, 
and the next AGM will have an entire 
day devoted to that. The joint confer-
ence held with AFDA in March was 
hugely successful and set a new bar in 
terms of standards for our Australian 
friends to aspire to in 2025.

NEW PROFESSIONAL 
RESOURCES 
One silver lining from COVID-19 
has been the additional funding 
Government has allocated to the 
Reform of Vocational Education. This 
has meant that the establishment 
of the new Workforce Development 
Councils has been brought forward 
into 2020. 

This change brings a whole raft of 
new professional resources into the 
education space that has not been 
available to us before, as the WDCs 
will take on the development and 
management of our industry qualifi-
cations and education programmes. 

As the major accountable and 
representative employers’ associ-
ation in the sector, we have had 
substantial engagement with the 
Tertiary Education Commission, NZ 
Qualifications Authority and the 
WDC Establishment Board and this 

Extracts from the report of Funeral Directors 
Association Chief Executive David Moger, as 
presented to the AGM in November.

YEAR IN REVIEW

‘When the going got tough, 
members shone through’
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has meant that our voice is being 
heard loudly across this vitally 
important space. 

The good news for members is the 
WDCs are accountable to industry 
via the Minister of Education and 
fully funded by central Government, 
which provides a new and clear 
mechanism for accountability if we 
do not get what we want and also 
removes any ongoing requirement 
for member funding. 

ADDRESSING MANY  
GAPS IN EDUCATION
We have also been working on 
addressing the many gaps in educa-
tion from the point someone enters 
the industry through to being able 
to attend an NZQA diploma course 
and then how they continue their 
professional development after 
they graduate. We are committed 
to addressing these historic gaps as 
part of the Board’s commitment to a 
qualifications based and professional 
development orientated association. 

During the reporting period, we 
achieved a number of other opera-
tional outcomes: 

• Renewed the national EAP 
scheme and the national music 
and copyright licence agreements 
covering live streaming

• Launched the discount app 
• Undertaken the national ‘Ears On 

Tour’ to receive member feedback
• Successfully lobbied twice for a 

delay in the regulation review 
deadline to allow for more in-
formed input 

We have also made good progress on 

the 5 Strategic Pillars identified by 
the Board:

1 Standards – a thorough review 
of our standards using external 
experts, changes presented at  
the AGM

2 Education – engaged strongly 
with the ROVE process

3 Social Science – developed a re-
search brief and reviewed tenders 
from several universities for a 
research project.

4 Membership – undertook sub-
stantial member feedback via 
surveys, the 2019 AGM and the 
‘Ears On Tour’

5 Promoted the Funeral Trust – 
material from the cancelled Take 
the Time to Talk campaign will be 
available for 2021. 

ONE OF THE MOST 
CHALLENGING YEARS
The year will no doubt go down as 
one of, if not the, most challenging 
ever experienced and yet, despite 
that, we have made some very 
significant achievements. Evidence 
shows our members agree. We have 
had five new firms join at a time 
many other membership organisa-
tions are struggling with gaining and 
retaining members. That confidence 
has translated to an increase in the 
number of supplier and providers 
wanting to become affiliated to our 
association. 

I would like to thank our Key 
Commercial Partner, Lucentt, 
who this year, in addition to their 
ongoing support for the Association 

nationally, have provided a new 
injection of fresh thinking for 
members with their ‘Essence of 
Ceremony’.

All our Business Partners and 
Affiliates have made a great contri-
bution to our organisation and I am 
very grateful for their support. 

Thanks again to Gary Taylor for his 
support through COVID-19 and well 
as for his wisdom and guidance 
through the whole year. Thanks also 
to the Board, Funeral Trust Chairman 
Phillip Meyer and the other trust-
ees, and our District Chairs. And to 
my team of Linda and Sara in the 
National Office. Without all you have 
done, all I have covered in this report 
would not have been possible. 

I also want to thank and acknowl-
edge our members. 

A membership organisation is first 
and foremost about members and it 
is a privilege to work for an organ-
isation with members like ours. I 
have been so proud as I have seen 
you grapple with the challenges of 
COVID-19. 

There is an old saying “When the 
going gets tough, the tough get 
going” but for me, we need to pivot 
that saying into “When the going 
gets tough, our members’ qualities 
shine through.” 

ANNUAL REPORT
2019-20
F u n e r a l  D i r e c t o r s  A s s o c i a t i o n  o f
N e w  Z e a l a n d  I n c o r p o r a t e d

For the period ended 30 June 2020
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The 84th AGM of the Funeral 
Directors Association began in 
Christchurch with a welcome 
dinner at Dux Central on 11 
November. 

The Chair of the Canterbury/
Westland/Marlborough/Nelson 
District, Mark Glanville, was toast-
master for the evening and welcomed 
the first speaker, Christchurch Deputy 
Mayor Andrew Turner.

He welcomed us to the city, and 
recalled how we had last been there 
a few weeks before the Christchurch 
Mosque attacks. He noted the 
important role we play and how we 
had done an amazing job during 
COVID-19, and concluded with best 
wishes for our AGM. President Gary 
Taylor responded with thanks to 
Andrew for the welcome, and then 
acknowledged members present and 
thanked them for their commitment 
to FDANZ.

Mark concluded the opening by 
inviting Julie Gilchrist, from Return 
to Sender, as the generous spon-
sors of the evening, to update 
members on recent developments 
at her company. Mark then closed 
the proceedings, and everyone 
enjoyed a wide variety of dishes 

whilst reconnecting with friends and 
colleagues.

The next morning, members gathered 
at the Rydges Latimer where our Key 
Commercial Partner, Lucentt, gave a 
briefing on recent updates, including 
the investment in their new building. 

Gary Taylor then opened the AGM, 
welcoming six new members who 
joined during the year. He then 
recognised the long service of Denis 
Mark and Barry Hayman – Denis 
with 30 years’ service and Barry 
35. The financial statements were 
approved, and Gary then spoke to 
the President’s report and took the 
CEO report that had been tabled 
before the AGM as read.

The Chair of the Funeral Trust gave 
members an update on the impact of 
COVID-19 on investment returns, and 
sought support for a limited move to 
growth assets to augment the low inter-
est rate returns. This was supported. 
He then launched an initiative designed 
to support future member revenue by 
removing beneficiary fees from New 
Plan accounts. Again, there was strong 
support for this.

The meeting then considered the 
new membership subscription paper 
that had been circulated before the 
meeting. There was a wide ranging 
and positive debate, followed by a 
unanimous vote in support of the 
new basis.

FDANZ 

Busy AGM caps 
challenging year

Conference guests at the AGM dinner
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Members then considered the 
proposed new Standards for FDANZ, 
and these were warmly welcomed by 
the membership, with again unan-
imous support for their immediate 
adoption.

Lunch was sponsored by Windsor 
Industries and thoroughly enjoyed by 
members.

After lunch, members spent time 
considering the impact of COVID-19 and 
receiving details of the COVID recovery 
plan. The key objective of the plan is 
to launch a new marketing campaign 
to differentiate our members to help 
them retain revenue and build their 
businesses in the medium to long term. 
In order to do this successfully, we need 
to let the public know who we are, but 
learnt the current FDANZ branding is 
not achieving this and change is neces-
sary. A new brand was proposed and 
members voted in favour of adopting it.

CEO David Moger then updated 
members on the updated Vision, 
Mission, Qualities and Objectives 

of the Association and on the five 
strategic pillars, all of which showed 
substantial progress.

Board member Richard Fullard then 
announced that Gary Taylor would 
continue in the role of President 
for the next year and Rachel Benns 
would continue as Vice-President. 
Both of these appointments recog-
nise the call of the membership 
for stability in leadership. Richard 
presented Gary with a gift of thanks 
for his service during the most 
challenging of years, which included 
the Christchurch Mosque shootings, 
the Whakaari/White Island eruption 
and the COVID-19 pandemic.

The venue for the March 2021 
conference was announced as 
Napier, and Wellington District Chair 
Michelle Dunstall was invited to the 
stage to detail the programme.

Gary then closed the AGM, which 
was followed by industry reports 
from Lianne Fraser of the Celebrants 
Association, Registrar-General Jeff 

Montgomery, and Geoff Botherway, 
President of NZ Embalmers 
Association.

Members then reconvened in the 
Rydges Hotel for the official dinner, 
sponsored by Taylormade Caskets, 
which drew to an end a highly 
successful day. 

New member collateral

Issue 69, December 2020   |   17



NZEA

A year of firsts: 
virtual AGM, recycled president
By Kirsty Mehrtens, NZEA Executive Member

Because of the craziness that is 
2020, in a unique first for NZEA, 
the 2020 (49th) AGM, delayed 
from May, was finally held 
online on 17 October via Zoom.

A total of 42 members “zoomed in” in 
for what we hope isn’t going to be a 
recurring situation. Though the meeting 
certainly served its purpose, partici-
pants agreed that, very simply, it just 
didn’t feel quite right, and one or two 
of the less technically-minded members 
experienced a few connection issues. 

However, every cloud has its silver 
lining: the dress code was informal, 
business attire giving way to casual 
comfort, though fortunately no pyjamas 
or “onesies” were in evidence! And 
morning coffees were easily at hand.

Acting President Geoff Botherway 
welcomed those present, apologies 
were recorded, and proxies duly 
confirmed.

The reports from 2020 had been 
circulated to members well ahead of 
the meeting and were taken as read. 
Unsurprisingly, every report made some 
mention of the year that was Covid and 

the effect it has had on the profession 
as a whole.

CHANGE TO ELECTION RULE 
In a move that was uncontroversial 
– if the lack of debate was anything 
to go by – members revoked the 
amendments to Rule 14, governing the 
election of office bearers, which had 
been adopted only at the 2019 AGM. In 
its place they adopted a less cumber-
some version. In summary, the rule now 
provides for the president, secretary, 
and treasurer to each be elected for 
a one-year term, while the other two 
executive members will be elected for 
two-year terms, in alternate years. 

Rather than requiring nominees for 
president and secretary to have served 
on previous executives, the rule now 
simply requires nominees for president 
to have been a member of NZEA for not 
less than five years, and nominees for 
all other positions on the executive to 
have been members for not less than 
two years. 

However, despite this amendment 
being adopted, the election of office 
bearers for 2020/21 had to be held 
under the existing rules, which applied 
before the AGM. As it happened, 

nominations did not exceed vacancies 
for any position (indeed there was only 
one nomination for the two executive 
positions), and consequently the 
nominees for president, secretary, trea-
surer, and one executive position were 
declared to be elected unopposed.

FIRST ‘RECYCLED’ PRESIDENT
We congratulate “new” President Geoff 
Botherway, who becomes NZEA’s first 
“recycled” version, having first served in 
that role for 2014/16. He will now serve 
until the 2022 AGM. We thank him for 
stepping up as acting president when 
the need arose last year, and for the 
considerable amount of work he put 
in to represent NZEA during the Covid 
lockdown. He and Simon Manning 
made an immense contribution, which 
is greatly appreciated by all members.

Katherine Dunstall was re-elected as 
secretary, to serve until the 2021 AGM. 

Jo Piper takes on the role of treasurer 
from David Buckley, who stood down. 
We acknowledge and thank David 
for his many years of dedication and 
service, as an executive member and 
then as treasurer, and look forward to 

Kirsty Mehrtens Geoff Botherway, NZDA President Jo Piper, NZEA Treasurer
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still seeing him at future meetings and 
seminars. 

Sitting executive member Jordan Goss 
was returned unopposed for a further 
term, and will be joined by the 
author, Kirsty Mehrtens, having been 
elected after nomination from the 
floor to fill the vacancy for the second 
executive position.

HONOURING GRADUATES
As everyone knows, the planned 
industry graduation and awards dinner 
for the graduates of the 2019 courses 
at WelTec had to be cancelled due to 
the Covid lockdown. The executive still 
wishes to recognise the five graduates 
who successfully achieved the New 
Zealand Diploma in Embalming, and 
so Geoff or Katherine will be visiting 
their workplaces for individual in-house 
recognition and morning tea with their 
employers and colleagues.

Education was discussed at the AGM, 
with concern expressed that while FSTT 
hopes to have an embalming course up 

and running next year, they and NZEA 
have found themselves somewhat at the 
mercy of factions who do not necessarily 
recognise the importance of embalming 
being done by qualified embalmers. 

This discussion moved on to address 
the interesting suggestion that possibly 
one avenue for future growth of NZEA 
was to broaden its base membership 
to include qualified funeral directors as 
well as qualified embalmers. Whether 
to include individual funeral directors 
will clearly cause much debate, and will 

undoubtedly be discussed by the wider 
industry before anything happens.

GOLDEN JUBILEE YEAR
Finally, it is great to conclude this report 
on a high note. Next year will mark the 
50th anniversary of the founding of the 
NZEA, and a great weekend is planned 
to mark this Golden Jubilee – over 
the first weekend of October – which 
serendipitously exactly coincides with 
the date of NZEA’s foundation meeting, 
on Saturday 2 October 1971.

Without giving away too many details 
just yet, planned celebrations will 
include an invitation-only function for 
those founder-members, life members, 
and past-presidents who are able to 
attend, and a gala celebration dinner 
for all at Te Papa. These social events 
will be complemented by a seminar 
(yes, get those THCs!), and a special 
50th Jubilee General Meeting. 

Mark the dates of Friday 1, Saturday 
2, and Sunday 3 October in your 
diary now. 

NOW AVAILABLE IN OVERSIZE!
The team at Windsor would  like to thank you for your support during 2020.

To show our appreciation, we are offering you $100 off your first oversize solid timber casket.
Simply use the code $100OFF.

*Offer expires January 31st 2020.

www.windsorindustries.co.nz 06 376 6499 sales@windsorindustries.co.nz

Issue 69, December 2020   |   19



BRICKS AND MORTAR

New beginnings in a 
refurbished funeral home

In 2011, after spending 
17 years employed as an 
embalmer and funeral director 
for other funeral homes, Philip 
Woolerton and his wife, Erin, 
decided it was time to start 
their own funeral business. 

Woolertons’ Funeral Home was 
opened in October of that year, 
operating from a converted house 
on Boundary Road in Hamilton. The 
location did not have a mortuary, 
and Philip (a qualified funeral 
director and embalmer) was using 
other funeral home mortuaries for 
embalming procedures. Hearses 
were kept outside because the 
garage was being used for casket and 
equipment storage, dressing was 

done in the casket selection room, 
and with only one very small viewing 
room and three off-road carparks, 
helping more than one family at a 
time could be a juggling act.

Through the personal support and 
care given to client families, the 
business increased, and in 2015 Erin 
left her job with Hamilton Radiology 
and joined Philip as a funeral direc-
tor. She obtained her NZ Diploma in 
Funeral Directing in 2019.

But as much as they loved their 
location and the renovations to the 
bungalow, they started to consider 
other options.

When a former funeral home 
property became available, Philip 
and Erin saw the potential to 
make it a professional welcoming 

Philip and Erin Woolerton, owners of 
Woolertons' Funeral Home

Opposite page 
Top: A casket in front of the living wall 
Bottom: The chapel
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funeral home for their clients and 
community.

The building was originally a 
Railways house-building factory 
and its form is derived largely from 
the distinctive saw-tooth roof that 
allows a large open floor area. 
Extensive glazing along the south 
side allows natural light into what is 
now the chapel and reception area. 

The building is a well-known cate-
gory 1 historic place, and will be 
100 years old next year. An onsite 
60-space car park, plus plenty of 
nearby offsite parking made it very 
attractive to Philip and Erin. It has 
a welcoming reception area with a 
beautiful turquoise (Erin’s favorite 
colour) and gold wallpaper feature 
wall, black granite reception desk, 
and velvet chairs, all of which make 
it comfortable and inviting.

To the left of the entrance are two 
arrangement rooms (one can be 
used as a viewing room) and the 
casket selection room. Beyond 
these is Philip’s office and secured 
garaging for their Kia transfer 
vehicle and three hearses – a 
restored classic 1963 Buick Invicta, 
a restored classic 1976 Mercedes-
Benz SEL, and a Buick Roadmaster.

To the right of the reception is a 
double-entry door to the 120-seat 
chapel with its exposed beams. 
Behind the bier is a living wall that 
was grown and installed by local 
company Natural Habitats. This has 
created a peaceful environment and 
has the positive effect of helping 
to reduce stress and anxiety. It also 
purifies the chapel air by converting 
CO2 into oxygen, so it literally does 
provide a breath of fresh air.

“The comments we have 
about the living wall have 
been extremely positive, 
we are so pleased that 
went ahead with it,”  
says Erin. 

Services can be live-streamed 
from different angles with cameras 
installed throughout the chapel and 
monitored from the private audio 
room at the back. 

Phil and Erin have been offering 
free live streaming to clients if they 
elect to hold a funeral in their chapel 
for family members not able to 
travel back to New Zealand due to 
Covid-19.

An adjacent room can have seating 
for 60 extra seats, and is also used as 
the refreshments lounge. 

There is also a fully set up kitchen 
decorated in a café bar style, with 
both bar leaners for the young ones 
as well as chairs and tables, and 
a coffee machine to make freshly 
ground coffee. Erin is working 
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towards her bar manager’s licence 
so guests can have a quiet beverage 
after a service if they wish.

To the back of the building there’s  
a quiet room where families can 
dress their loved one and spend time 
with them. 

The mortuary has been redesigned 
to accommodate two fully func-
tional embalming tables and work 
stations. A walk-in refrigerated unit 
was already fitted, and proved an 
invaluable asset during the Covid-19 
lockdown. 

Philip and Erin live upstairs in the 
three-bedroom residence with their 

two teenage sons and two giant 
Maine Coon cats Harry and Loki and 
the ever sad-faced Bruno (he’s not 
sad, it’s just his face). All of them 
wander around the funeral home 
greeting families. 

Erin says they have immense 
gratitude for the technical advice 
received from various funeral 
support companies, other funeral 
homes, and individuals in the 
profession. 

“Robust systems and protocols are 
crucial when running a funeral home 
and we can draw upon the combined 
knowledge and support of NZEA and 

FDANZ. Both these organisations 
help make running our business 
much easier in this day and age.

“The premises has had 
fabulous feedback from 
families and the general 
public, and we are really 
happy we made the move 
and excited to see what 
happens in the coming 
years.” 

Embalming room

 The fleet of classic 
hearses and trans-
fer vehicle
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Funeral Trust Brochures 

NEW

FREE 
 to Funeral Directors  
 Association Members

The Funeral Trust brochures are designed to 
assist you in promoting to your families the 
benef its of preplanning and prepaying their 
meaningful farewell.

Email info@funeraldirectors.co.nz to  
order yours today



I don’t know if you have ever 
stopped to think about it, 
but smells and odours are a 
powerful thing. 

As embalmers and funeral directors, 
we know fairly quickly if something 
is amiss. How many times have we 
recognised the warning smell of 
tissue gas before we walk through 
the door of the embalming room? 
Turning up at a private residence 
to make a removal, how often have 
we smelt the sickly-sweet smell of 
decomposition and known there may 
be trouble ahead? 

Most of us will at some point have 
had this experience. But, I hear you 
ask, is this an article about tissue gas 
or decomposition? My answer is No!

I was caught out the other day while 
catching up with some housework. 
We have large stainless-steel sinks 
in both our kitchen and utility room 
and the only thing that really seems 
to get them clean, and I mean prop-
erly clean is Cif scouring powder. We 
found this really by trial and error, 
but once a week, both sinks get 
properly scrubbed and cleaned. 

CATCHING UP WITH 
SOME HOUSEWORK 
The first time I did this, I flipped 
off the cap and squirted the prod-
uct round the sink bowl and got 
scrubbing. Instantly the smell of the 
product took me back to my first day 
in the embalming room. 

At the time, we had an old Jack Lee or 
Midlands embalming table. Jack Lee 
was an old-timer who, in his day, ran 
an embalming supply company and 
embalming school. He made his own 
arterial and cavity fluid, and among 
other things, produced a mobile 
embalming table, with an adjustable 
top that folded and drained in the 
middle into a bucket. The table was in 
many ways revolutionary because the 
embalmer had independent control 
over raising or lowering the head and 
foot of the table. 

I STILL HAVE ONE 
OF THESE TABLES 
At this point, I should say I still have 
one of these tables. It’s kept covered 
over in the garage, unless I have a 
severely oedematous case, and then 
along with strong fluid and a good 
thorough embalming, it is my go-to 
item. The only downside to this table 
was the white fibreglass top, which 
required no end of scrubbing to 
maintain a clinical appearance. Enter 
the Cif scouring powder and my 
recollection.

Was the point of this story to tell 
you all about my almost vintage 
table and how hard it is to maintain 
or to discuss something else I think 
is slightly more important? Well, I 
really wanted to focus on the power 
of smell and discuss whether we do 

too much, to rob the deceased in 
our care of their natural and possibly 
homely smell. 

As I mentioned earlier, smells and 
odours are powerful things, and 
in my opinion can make or break a 
viewing experience. 

When the deceased comes into our 
care, we are careful to thoroughly 
disinfect and wash and clean. This 
is rightly so. This disinfecting and 
washing procedure protects us and 
our colleagues. It helps to protect 
our working environment and it is 
the first step in fighting decompo-
sition. The thorough washing and 
manipulation of the body also helps 
to relieve rigor mortis and ensures 
thorough saturation of the tissues 
with embalming fluid. 

Personally speaking, I take the time 
to disinfect the deceased with Dis 
Spray while they are in a pouch and 
on a stretcher, dressing table or 
storage tray. Once done, I will place a 
little cotton, saturated with Dis Spray 
into the nose and mouth and then 
prepare to transfer the deceased 
to the embalming table. I can then 
clean and disinfect the stretcher, 
dressing table or fridge tray and 
prepare it for next use. 

With the deceased on the table, I 
disinfect again with Dis Spray and 
use it this time to treat and clean 
the eyes, nose and mouth. If the 
deceased is showing signs of cradle 
cap, I mix equal parts of Metaflow, 
Restorative and Prep Soap or Forest 
Fresh Soap and apply it liberally to 
the hair and scalp. This mixture does 
a great job of hydrating the cradle cap 
and making it very easy to wash away. 

THE EMBALMING ROOM

Something doesn't  
smell right!
By Ben Whitworth Dip FD, LMBIFD, MBIE, MEAE, MNZEA
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Depending on the severity of the 
case, it may be best to leave it for as 
long as possible before rinsing out 
and shampooing the hair. 

I then move to relieving any rigor 
mortis by washing the deceased 
thoroughly. This process helps to 
further relieve rigor mortis and 
also allows me a good opportunity 
to assess the case and make sure I 
address any issues or needs. 

To wash the deceased, I prefer a 
good quality soap with a disinfectant 
quality. Prep Soap is perfect for this, 
as it not only cuts through ingrained 
dirt and oils, but has a disinfecting 
quality to it. I also like to use Forest 
Fresh as I particularly like its scent. 
Forest Fresh also makes for a great 
shampoo as well as a shaving soap 
when mixed with equal parts of 
Restorative and Metaflow. 

With the deceased thoroughly 
washed and disinfected, I then carry 
out my embalming and treat the 
deceased in accordance with the 
instructions I have received from the 
funeral director and family. 

When the embalming is completed, 
I perform any topical treatments I 
deem necessary. Are there ulcers 
that I will need to treat and dress or 
did any areas not receive adequate 
arterial fluid and need supplemental 
injection? Whatever is needed and 
once done, the deceased is washed 
again, then dried and ready for 
dressing and final cosmetics. 

With this in mind, I have taken to asking 
my colleagues to ask the family that 
they include the shower gel, shampoo 
and deodorant of the deceased in their 
request for clothing. During this final 
wash, I will use these products. There 
are two reasons for this. 

First, I think it makes the process 
of the preparation of the deceased 
more personal for the family. We 
have taken the trouble to ask for 
these items, not because we don’t 
have access to alternatives, but 
because we want to use their own 
products where we can. 

Secondly, it helps to replace the 
smell of the deceased that we have 
likely washed away by this point. 

A perfume or cologne is also valu-
able and can be lightly sprayed on to 
the clothes of the deceased before 
dressing or even lightly over the 
coffin or casket once the deceased 
has been placed in. I should add 
some caution – don’t use too much! 
We want to create a light hint of the 
correct smell, not have bereaved 
families choking back tears as the 
chapel or viewing room is overpow-
ered by the smell of Dad’s cologne. 

KNOW TYPE OF LAUNDRY 
DETERGENT 
Another consideration when making 
funeral arrangements is to make sure 
we know what type of laundry deter-
gent and fabric softener are used.

I have, on occasion, had to launder 
the deceased’s clothing as either a 
family wants them to wear clothing 
they have died wearing, or clothing is 
brought into the funeral home soiled, 
or a body has leaked post embalming. 

Making sure we use the right products 
helps not to remove the natural and 
personal smell of the deceased. If 
someone does not have a particular 
perfume of cologne, then a drier sheet 
can be useful when tucked under the 
deceased in the coffin or casket. 

A colleague of mine told me long 
ago that he was given the nickname 
‘Kleenex’ in the funeral home. Now, 
I am told that it was not because he 
was always crying or because of a 
runny nose, or anything like that, but 
because he always used Kleenex when 
dressing the deceased for viewing. 
Separating the two-ply tissue and then 
folding the sheet, it would provide 
lift and shape to the lapel of a jacket, 

dress or a blouse as needed. This is 
a trick I like, but I use where possible 
drier sheets I can cut to size, which 
hopefully don’t smell out of place. 

Whatever we do or don’t do regard-
ing the smell of the deceased once 
we have prepared them for viewing, I 
do like to make sure as far as possible 
there is no chemical odour following 
on from the embalming process. 

There are enough bad stories out 
there of people stopping to pay their 
respects and being overpowered by 
the smell of embalming chemicals or 
embalming powder. How many times 
have we heard stories about the use 
of lilies in the funeral home to cover 
such odours? Another myth we have 
to work hard to overcome. 

In our working environments we 
come into contact with many odours. 
Good, bad and indifferent. We need 
to make sure we remove the bad and 
use the good, making sure whenever 
we care for the deceased we do not 
remove or cover anything that helps 
identify or recognise the deceased. 

Smells and odours are a powerful 
trigger of memories!

Ben Whitworth works for the MazWell 
Group, in the UK, the exclusive 
manufacturer and distributor of Dodge 
products. He is a qualified funeral direc-
tor and embalmer as well as being a 
British Institute of Embalmers tutor. He 
is the technical editor of The Embalmer 
Magazine, published by the British 
Institute of Embalmers, and has written 
for the Dodge Magazine. He holds the 
CANA certificate in crematory operation 
and is a recognised speaker in the field 
of embalming, funeral service, cemetery 
and crematorium practice. 
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Embalmers need to be 
empowered in the knowledge 
that we do a good job, with 
genuine heart and care. We 
collectively need to be leaders 
in our field of vocation, sharing 
our knowledge and skill with 
those of the same mindset. 

Embalmers who have committed 
themselves to study, to learn, have 
a passion for excellence, to better 
themselves as humans, have compas-
sion and, above all remain honest 
and truthful to ourselves, are already 
one step ahead of being or becoming 
a better leader.

Undoubtedly, there are many models 
of leadership presented in our daily 
lives, whether they be a leader 
of religion, funerals, politics, law, 
sports, or community groups, to 
name just a few.

People who have dedicated them-
selves, retained a professional 
approach, and have been passionate in 
a discipline that is important to them, 
and are knowledgeable in matters 
concerning their own practice.

But to be a perfect leader requires 
much more than study, passion, 
compassion, willingness to learn, 

honesty, trustworthiness, and 
dedication.

When you think of a "perfect leader," 
what comes to your mind? Maybe a 
picture of someone who never lets 
his/her temper get out of control, 
no matter what problems they are 
facing. Possibly someone who has 
the complete trust of his/her staff 
or peers, listens to the team, is easy 
to talk to, always makes careful and 
informed decisions. These are qual-
ities of someone with a high degree 
of emotional intelligence.

SO WHAT IS EMOTIONAL 
INTELLIGENCE?
Emotional intelligence, or EI, is the 
ability to understand and manage 
your own emotions and those of the 
people around you without being 
manipulative. People with a high 
degree of emotional intelligence 
know what they're feeling, what 
their emotions mean, and how these 
emotions can affect other people.

To be or to become a leader, having 
emotional intelligence is essential for 
success. After all, who is more likely 
to succeed– a leader who shouts 
at his/her team when they are 
under stress, or a leader who stays 
in control and calmly assesses the 
situation? 

There are five key elements to 
emotional intelligence: 

• self-awareness
• self-regulation
• motivation
• empathy
• social skills.

The more that you, as a leader, 
manage each of these areas, the 
higher your emotional intelligence. 
Below are five pillars of emotional 
intelligence to consider.

1. SELF-AWARENESS
If you're self-aware, you always know 
how you feel, and you know how 
your emotions and your actions can 
affect the people around you. Being 
self-aware when you're in a leader-
ship position also means having a 
clear picture of your strengths and 
weaknesses, and it means behaving 
with humility. So, what can you do to 
improve your self-awareness?

Keep a journal: Journals help you 
improve your self-awareness. If you 
spend just a few minutes each day 
writing down your thoughts, this 
can move you to a higher degree of 
self-awareness. Being honest with 
yourself, identifying where you could 
have done better.

Slow down: When you experience 
anger or other strong emotions, slow 
down to examine why. Remember, no 
matter what the situation, you can 
always choose how you react to it.

2. SELF-REGULATION
Leaders who regulate themselves 
effectively rarely verbally attack others, 
make rushed or emotional decisions, 
stereotype people, or compromise 
their values. Self-regulation is all about 
staying in control. 

So, how can you improve your ability 
to self-regulate? 

Know your values: Do you have a 
clear idea of where you absolutely 
will not compromise? Do you know 
what values are most important to 
you? Spend some time examining 
your "code of ethics." If you know 
what's most important to you, then 
you probably won't have to think 
twice when you face a moral or 
ethical decision – you'll make the 
right choice.

Hold yourself accountable: If 
you tend to blame others when 

SELF-IMPROVEMENT

How to be a better leader
By Jo Piper
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something goes wrong, stop. Make 
a commitment to admit to your 
mistakes and to face the conse-
quences, whatever they are. You'll 
probably sleep better at night, and 
you'll quickly earn the respect of 
those around you. Is your behaviour 
of a bully nature?

Practise being calm: The next time 
you're in a challenging situation, be 
very aware of how you act. Do you 
relieve your stress by shouting at 
someone else? Practise deep-breath-
ing exercises to calm yourself. Also, 
try to write down all the negative 
things you want to say, and then rip 
it up and throw it away. Expressing 
these emotions on paper (and not 
showing them to anyone) is better 
than speaking them aloud to your 
team or peers. What's more, this 
helps you challenge your reactions to 
ensure that they're fair!

3. MOTIVATION
Self-motivated leaders work consis-
tently toward their goals, and have 
extremely high standards for the 
quality of their work. How can you 
improve your motivation? 

Re-examine why you're doing your 
job: It's easy to forget what you 
really love about your career. So take 
some time to remember why you 
wanted this job. If you're unhappy 
in your role and you're struggling 
to remember why you wanted it, 
starting at the root often helps you 
look at your situation in a new way.

Know where you stand: Determine 
how motivated you are to lead.

Be hopeful and find something 
good: Motivated leaders are usually 
optimistic, no matter what problems 
they face. Adopting this mindset 
might take practice, but it's well 
worth the effort. Every time you face 
a challenge, or even a failure, try to 
find at least one good thing about 
the situation. It might be something 
small, like a new contact, or some-
thing with long-term effects, like an 
important lesson learned. But there's 
almost always something positive, if 
you look for it.

4. EMPATHY
For leaders, having empathy is criti-
cal to managing a successful team or 
organisation. Leaders with empathy 
have the ability to put themselves in 
someone else's situation. They help 
develop the people on their team, 
challenge others who are acting 
unfairly, give constructive feedback, 
and listen to those who need it. If 
you want to earn the respect and 
loyalty of your team, then show 
them you care by being empathic. 

How can you improve your empathy? 

Put yourself in someone else's posi-
tion: It's easy to support your own 
point of view. After all, it's yours! But 
take the time to look at situations 
from other people's perspectives.

Pay attention to body language: 
Perhaps, when you listen to someone, 
you cross your arms, move your feet 
back and forth or bite your lip. This 
body language tells others how you 
really feel about a situation, and the 
message you are giving isn't positive. 

Learning to read body language can 
be a real asset in a leadership role 
because you'll be better able to 
determine how someone truly feels. 
This gives you the opportunity to 
respond appropriately.

Respond to feelings: You ask your 
assistant or colleague to work late 
– again. And though he agrees, you 
can hear the disappointment in his 
voice. So, respond by addressing his 
feelings. Tell him you appreciate how 
willing he is to work extra hours, and 
that you are just as frustrated about 
working late. If possible, figure out a 
way for future late nights to be less 
of an issue (for example, give him 
Monday morning off).

5. SOCIAL SKILLS
Leaders who do well in the social 
skills element of emotional intelli-
gence are great communicators. They 
are just as open to hearing bad news 
as good news, and they're expert at 
getting their team to support them 
and be excited about a new mission 
or project. 

Leaders who have good social skills 
are also good at managing change 
and resolving conflicts diplomatically. 
They're rarely satisfied with leaving 
things as they are, but they don't sit 
back and make everyone else do the 
work: they set an example with their 
own behaviour. 

So, how can you build social skills? 

Learn conflict resolution: Leaders 
must know how to resolve conflicts 
between their team members, 
customers, or vendors.

Improve your communication skills: 
How well do you communicate?

Learn how to praise others: As a 
leader, you can inspire the loyalty 
of your team simply by giving praise 
when it's earned. Learning how to 
praise others is a fine art, but well 
worth the effort.

KEY POINTS
To be effective, leaders must have 
a solid understanding of how their 
emotions and actions affect the 
people around them. The better a 
leader relates to and works with 
others, the more successful he or she 
will be. As a leader, take the time to 
work on self-awareness, self-regula-
tion, motivation, empathy, and social 
skills. Working on these areas will 
help you excel in the future. 

In turn, the better the leader or the 
greater leader you are, then the 
happier, more satisfied, and more 
dedicated the team, peers, and 
clients.

Let us be proactive leaders in our 
chosen vocation of embalming! 
 

Jo Piper is a qualified funeral direc-
tor/embalmer, with an embalming 
qualification from CIT and a Diploma 
in Funeral Directing from WelTec. She 
has been a member of Blake Emergency 
Disaster Response Team since 2015. 

Reference: Employee Assistance 
Programme
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BARRY HAYMAN: 35 YEARS’ 
SERVICE
Barry grew up in Waimate 
on the family farm at 
Willowbridge. After leaving 
school he worked on their 
mixed cropping farm for four 
years. 

It was while he was at a school 
friend’s funeral and was watching 
the funeral director caring for the 
family when he said to his parents 
who were with him, “I could be a 
funeral director”. His uncle’s reaction 
to this was he thought Barry was 
nuts, and said to him, “There are 
many other occupations – surely you 
could choose something else”. But 
this was Barry’s calling.

He started his funeral directing 
career in Waimate at Davies & McVie 

Funeral Directors (now known as 
Aoraki Funeral Services) on 11 July 
1985, and worked with Paul Lockyer 
for 3 years.

He then worked for Roger and 
Pauline Paterson at Paterson’s 
Funeral Services, in Ashburton, for 
three years. It was there he learnt 
how to make caskets. Back in those 
days they used a hand pump for 
embalming, before Roger bought a 
Porti-Boy embalming machine that 
was a lot easier to operate.

In 1990, Barry accepted a position 
with Betts Funeral Services, Timaru, 
as a senior funeral director, and in 
1993 the company encouraged him 
become qualified. Barry did this at 
Central Institute of Technology in 
Wellington, and gained his quali-
fications with an Award in Funeral 
Directing.

In 2000, he was very privileged to 
go with his wife, Beth, to Coronado, 
California, to The Dodge Institute for 
Advanced Mortuary Studies for 10 
days, which he said was a wonderful 
experience. There were funeral 
directors and embalmers there from 
all over the world.

In 2003, he was appointed assistant 
manager at Geoffrey T Sowman Funeral 
Directors, Blenheim, and a year later 
accepted the role of manager.

The year 2009 was a very difficult 

year for Barry when he was diag-
nosed with bowel cancer and 
secondary cancer of the liver. Barry 
and Beth were well supported by 
fellow funeral directors around New 
Zealand through his cancer journey, 
and Barry says he will always be 
grateful to them all for their love, 
care, and support.

Stephen Parkyn offered Barry the 
position of manager at Paterson’s 
Funeral Services at the start of 2014, 
and Barry felt it a privilege to return 
to the company after many years in 
the funeral industry. 

He says “I still find it a privilege to 
be asked to look after and care for 
families who have lost a loved one 
and to support them through this 
very difficult time. After listening to 
the families’ wishes, we provide a 
service that honours their loved ones 
in a very personal way. Caring is so 
important for me.” 

SERVICE

Two industry stalwarts 
honoured
Funeral profession stalwarts Barry Hayman and Denis Mark were honoured with 
Long Service Awards at the FDANZ AGM. Denis was unable to attend the meeting 
and received his certificate beforehand, while Barry received his from President 
Gary Taylor
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DENIS MARK: 30 YEARS’ 
SERVICE
Denis began his working 
career in textiles and earned a 
degree in textiles and business 
management. At the time, his 
parents, Patricia and Ian Mark, 
owned the funeral business I.C. 
Mark Ltd in Levin, but it was 
never Denis’ intention to be a 
funeral director.

His working life continued in textile 
management, before joining the 
Defence Force for five years as an 
Engineer Driver, firstly with 3 Field 
Squadron in Burnham and then 2 Field 
Squadron in Linton. 

Denis returned to working in textiles in 
Levin but overseas imports took a toll 
on the local industry, and Denis and his 
family spent two years in Brisbane, with 
Denis doing a variety of roles.

When Denis’ father became quite ill, 
he was called upon to come back to 
the business urgently to take over the 
management as well as the stonema-
sonry side (which he later became qual-
ified in). His father never completely 
recovered, and so from then on Denis 
managed I.C. Mark Ltd and took on 
the role of manager, funeral director, 
embalmer and stonemason – no small 
task for someone who never had 
any intention of joining the business. 
However, he flourished in the role and 
so began a career of caring for clients 

and their families.

Over the years he would say the 
highlight of his funeral directing career 
would be making a difference in 
families’ lives at a time when they are 
at their lowest ebb.

Denis and his wife, Kathryn, purchased 
the business from Ian in 2007, and their 
son, Chris, joined the family business 
not long after, and they have continued 
to enjoy working together.

Denis says he finds relaxation with 
hunting pursuits in the ranges and in 
search and rescue, and also enjoys 
spending quality time with his five 
grandchildren. 
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Funeral directors know it’s 
not uncommon for parents 
or other relatives to ask for 
guidance about how to talk 
with their children or young 
people about a death that’s 
happened - especially if it’s 
been sudden, violent, or 
by suicide. So what are the 
most important things to 
highlight if asked this? 

Encourage parents and relatives to…

THINK ABOUT WHO THE 
RIGHT PERSON/PEOPLE TO 
TELL THEM IS
It’s always best if a trusted parent, 
primary caregiver, or close and famil-
iar relative or adult friend tells them. 
That person could choose to have 
someone else with them who can be 
an extra support. Avoid agreeing to 
tell their children or young people on 
their behalf. Your role is to encour-
age and empower them to do it.

DON’T WAIT TOO LONG
A delay in telling them the news might 
mean they hear it from others instead, 
maybe in a harmful and confusing 
way. Kids are observant and pick up on 
tension in adults around them. They 
will know something is wrong.

PREPARE FIRST
Many people feel it uncomfortable and 
distressing when they must share bad 
news, or if they’re asked about death 
by a child. Encourage them to take a 
few minutes to settle themselves and 
take some slow, deep breaths. After 
all, it could be one of the most import-
ant chats they ever have with their 
child or young person. If it might help, 
maybe they could first go over what 
they want to say. They could practise 
saying it out loud. Once they’ve heard 
themselves saying it, it can actually 
make the task a little easier.

CHOOSE A SAFE, QUIET PLACE 
Encourage them to choose some-
where private and comfortable 
where they won’t be interrupted. 
Turn off phones and TV and any 

other distracting noise. Perhaps have 
favourite things nearby, especially 
for younger children, like comfort 
toys or a blanket. 

BE READY TO BE HONEST – 
TELL THE TRUTH
Being honest and open is an 
important first step in helping 
grieving children and young people. 
Acknowledge that telling them the 
sad news isn’t easy and instinctively 
adults want to protect their children 
and young people from it all but 
being honest right from the start 
protects them from hearing the 
news insensitively from others later 
on. Secrets have a way of getting 
out and can do great harm. Giving 
them truthful information suitable 
for their age helps them grieve in a 
healthy way and builds up trust. They 
will know they’re someone who they 
can confidently trust in the future.

BE READY TO EXPLAIN WHAT 
DEATH MEANS
Remind them that how their children 
and young people understand death 
will be different at different ages 
and stages. For example, younger 
children do not usually understand 
that death is permanent. Perhaps 
make some information available to 
them about how different age groups 
understand and respond to death. 
(see about helpful Skylight resources 
below.) Perhaps chat together about 
how to explain death, such as gently 
saying to younger children that when 
someone dies their body stops work-
ing and it cannot be fixed. Finding 
the words isn’t always easy.

SKYLIGHT

What am I supposed to say?
Empowering parents to talk with their 
bereaved children and young people
By Patricia Hendry for Skylight
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WHEN THEY TALK ABOUT 
THE DEATH AND WHAT’S 
HAPPENED:
• Start with a short, simple ex-

planation of what happened 
in words they can understand. 
Explain that the person has died 
and, very simply, how they died. 
For example, “I have some very 
sad news to tell you. X has died. 
Their body just stopped working, 
because they got so sick.’ Let 
their questions help you know 
what else they want to know. 
Don’t describe lots of graphic 
details about the death. 

• If you think they might have al-
ready heard the news, check what 
they know, just in case. They have 
been told things that are wrong 
or confusing for them.

• Give them only small pieces of 
information at a time.

• You might need to repeat the 
information. Shock makes it hard 
to take information in.

• Explain death in straight-forward, 
concrete terms, especially for 
younger ones. Gently make it clear 
that the person isn’t alive any-
more and they won’t all be able 
to see them again. Relate dying to 
something relevant to them. For 
example, the natural world is full of 
examples of death that can be eas-
ier for children to understand. (see 
about Skylight resources below.)

• Use non-judgmental language. 
Speak respectfully of the person 
who has died.

• They may ask questions, perhaps 
even very blunt or random ones. 
Just answer as best you can. 
Be honest and provide simple 
answers. Allow their questions to 
guide the conversation.

• You don’t need to talk for a long 
time. Tell them you can talk again 
when they want to.

• If you feel tearful, that’s okay. A 
child or young person can sense, 
in their own way, this is a serious, 
sad time. If you get overwhelmed, 
take a minute out to get some 

control, then continue. 
• They will need reassurance from 

you. Use caring eye contact. They 
might need a hug, or their hand 
held. Be kind and let them know 
they are being looked after, and 
by whom.

• They might ask unrelated ques-
tions or start to do an activity 
to distract themselves. This is 
normal but can seem puzzling. 
They are just working through the 
news in their own way. 

• Wait for them to come back to 
you when they’re ready to know 
more or ask more. In the mean-
time, be loving, kind, and caring.

CONTACT SKYLIGHT FOR 
SUPPORT RESOURCES TO 
HELP CHILDREN AND TEENS 
UNDERSTAND DEATH
Let parents, caregivers, and relatives 
know these might be helpful. There 
are also children’s books to loan 
about death, including difficult types 
of death. Give them Skylight’s contact 
details. They can call Skylight on 0800 
299 100 weekdays, or request a FREE 
tailored support pack by phoning or 
going through our Resilience Hub at: 
www.skylight.org.nz/get-support/
request-a-support-pack

IF THE DEATH HAS BEEN 
SUDDEN, VIOLENT, OR BY 
SUICIDE
Talk with the parents and relatives 
about some simple words they could 
perhaps use to talk about their specific 
situation. This can help give them 
more confidence. A call to Skylight 
could also help them source some 
further helpful guidelines. Encourage 
them to remind their children and 
young people that everyone’s life has 
a beginning and an ending but it’s the 
life in between that counts the most.

UNDERSTAND THAT TALKING 
ABOUT WHAT’S HAPPENED 
IS LIKELY TO HAPPEN MORE 
THAN ONCE 
Explain they will probably have 

conversations about it again in the 
days, months, or years ahead. As the 
child or young person grows up, they 
might have new questions.

PROVIDE EXTRA SUPPORT 
FOR THEM, IN GENERAL
This is an opportunity to also talk 
about ways grieving children and young 
people can react differently and ways 
to provide good support in the days 
ahead. You may have a pamphlet about 
this available, or perhaps you could use 
Skylight’s booklet ”Understanding the 
Losses Children and Young People Face 
and How to Help.”

CHECK IN WITH THEM 
DOWN THE TRACK
As their funeral director, consider 
checking in with families and whānau 
who are supporting bereaved 
children and young people. They are 
likely to value an opportunity to talk 
with someone about their young 
ones, and especially if they have any 
particular concerns or questions that 
have come up since the funeral. 

Consider making available some key 
resources for younger family members. 
Skylight can suggest options to have 
on hand, such as “Grief is Like a Huge 
Wave" for teens, or “When Someone 
Important to You Has Died” for primary 
age, or workbooks for younger ones, 
such as “Something Has Happened”, or 
‘What’s Happened to Baby?” 

SKYLIGHT IS HERE FOR 
YOU AS WELL
The Skylight team can 
support you in your work 
with bereaved families. Get 
in touch with questions or 
resource needs on 0800 299 
100 or see our website www.
skylight.org.nz If you’re in 
Wellington, make time to 
drop by our amazing Resource 
Centre.
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I was recently talking to a 
friend who was involved 
in planning a sudden and 
unexpected funeral of a young 
woman. The death came out of 
the blue with no warning. 

To say that my friend was in a severe 
state of shock is an understatement. 
She was overwhelmed. She said she 
would read things and just not take in 
the information. She had several days 
where she couldn’t remember who 
she spoke to or what about. This is all 
common with overwhelming grief.

Grief can affect people in different 
ways. Some people cope fairly well, 
others end up in a listless, mindless 
state. If people are in this mindless 
state, even simple tasks become 
overwhelming. 

In the book “It’s Okay that You’re 
Not Okay”, Megan Devine says some 
people are so lost when they are griev-
ing, they will come home and put their 
shopping in the washing machine.

If simple tasks become difficult, plan-
ning a funeral can be overwhelming. 

There are so many things to consider 

when it comes to funerals. If some-
one has pre-planned their funeral 
then it is a lot easier. But for people 
faced with a traumatic death it 
becomes incomprehensible. 

Professor Lisa Gibbs from Melbourne 
University, who has done a lot of 
work with victims of disasters, tells 
this story: A couple was given a new 
truck in an insurance payout, and all 
they had to do was decide whether 
they wanted a blue one or a white 
one. They were so stuck in their 
grief, they left after an hour because 
they couldn’t decide. A free truck 
sounds like a great proposition. This 
shows how grief affects us. 

When it comes to funerals, people 
may be overwhelmed by too many 
choices. Do they want a white 
casket, an oak one, a mahogany one, 
a steel one, or a solid bronzed one? 
Do they want the person to wear a 
black suit, a blue suit, a brown one? 
Do they want flowers at the top of 
the casket, in the casket or in the 
middle of the casket? Do they want 
Amazing Grace, Be Thou My Vision, 
or the Thunderbirds March? Those 
are just a few decisions and even 
those can be overwhelming. 

It is not just people who are grieving 
who find it hard to make decisions. 

An interesting book on too many 
choices is “The Paradox of Choice” 
by Barry Schwartz. He has also done 
a short TED talk by the same name. 

He says that when we have more 
choices, we are less satisfied with 
the end result. For example, if there 
are three items on a menu, it is 
easy to decide and we are usually 

happy with the final answer. When 
there are 20 items it takes us much 
longer to decide, and as soon as we 
order we often think we should have 
chosen something else. Schwartz 
argues that in the modern world we 
are overwhelmed by choice. 

Funeral directors and celebrants 
must be attentive to the difficulty of 
making decisions when people are 
in deep grief. If they notice someone 
is struggling to make decisions, you 
could ask, what are the important 
parts of the service that you are most 
concerned with? When people focus 
on the things they want, they are less 
likely to get distracted by the things 
that are not important to them. 

Perhaps funeral directors and 
celebrants could have a “default” 
list that could have all the other 
decisions as the standard options but 
people are able to change this if they 
are unhappy.

Planning a funeral can be emotion-
ally draining at the best of times. 
Maybe funeral directors and 
celebrants need to try to limit the 
choices that are available to grieving 
people.  

Michael Hempseed is the author of 
‘Being A True Hero: Understanding and 
Preventing Suicide in Your Community.’ 
He has trained everyone from army 
medics to social workers to health 
& safety companies. Michael has an 
honours degree in Psychology from the 
University of Canterbury. The trauma 
page on his website has more info about 
this: www.beingatruehero.com/trauma.
html and he is happy to be contacted 
through his website if people want more 
information.

CHOICES

Difficulty making decisions 
in a time of grieving By Michael Hempseed
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CEMETERIES

How Taranaki's historic 
cemetery became a 
tourist drawcard
In Taranaki, a group of volunteer gardeners has found a novel solution to the problem 
of too many plants and nowhere to put them.
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They've adopted the historic Te Henui 
Cemetery, and armed with buckets, 
spades, cuttings, bulbs and other bits 
and bobs – including the blessing of the 
New Plymouth District Council – they've 
transformed this public space into a 
delightful old-fashioned flower garden. 

When the cemetery was listed in 
the annual Taranaki Garden Festival, 
out-of-towners were amazed. 

"Because of its heritage, I think people 
expected it to be small and colonial 
with maybe a handful of old roses," 
says Susan, one of the volunteers. 

Te Henui Cemetery is New 
Plymouth's oldest public cemetery. 
The first graves were dug here 
in 1861, after the then-Taranaki 
Provincial Council ring-fenced 24 
acres for a public burial ground on 
the fringe of the growing city centre.

The town, of course, grew around it 
and now the cemetery sits smack-
bang in the middle in the city.

By the 1950s, most of the original 
plots were full, with any empty ones 
pre-sold to relatives of the interred, 
so new burials became a rarity. Like 
other cemeteries of its era, Te Henui 
ended up verging on derelict, with 
little attention given to it other than 
mowing the lawns. 

Fortuitously, in the 1980s, the 
cemetery was restored under the 
visionary guidance of legendary local 
parks director Alan Jellyman.

He was no council number cruncher; 
rather, he was a passionate plants-
man who saw an opportunity to 
create a gem of a public park. It's 
thanks to his council crew that the 
cemetery came to boast a wide 
variety of beautiful and special 
trees, including magnolias, cherries, 
crabapples and maples, rather than 
the bog standard low-maintenance 
specimens we associate with so 
many modern public landscapes.

With New Plymouth Boys' High on 
one side and Girls' High on the other, 

and the popular Te Henui Walkway 
running along its riverside boundary, 
the cemetery never lacks for visitors, 
from dog walkers to sightseeing 
tourists and hormonal teenagers.

But the people who spend the most 
time here are the cemetery's volun-
teer gardeners (who only wanted 
to be known by their given names). 
Susan, her husband Rob, Nick, and 
Mary average 300-400 hours a 
month between them, while others 
pop in as time allows. They all wear 
badges "so we don't scare away any 
visitors who might think we're just a 
bunch of strange people out in our 
old clothes," jokes Susan. 

Susan loves gardening and her own 
property is jam-packed with plants. 

"My husband had banned me from 
digging up any more lawn or his vege 
patch, so I started looking elsewhere 
for space."

She found it, quite by accident, 10 
years ago. "Our son went to Boys' 
High and was doing an art project 
on a headstone so as a nosy mother 
I went to Te Henui Cemetery see 
whose old grave it came from."

While wandering around she noticed 
that, while the main road through 
the cemetery was fairly well planted, 
the further you went back, the more 
room there was. Some plots had 
been gardened by relatives, but 
many, many more were begging to 
be planted on the sly. 

"I'm usually a rule follower," Susan 
jokes, "but we started off with surplus 
plants in a random back corner and 
then worked our way forward." 

Originally, she says, there was "room 
for everything". "It was quite excit-
ing, jamming in whatever we were 
donated and seeing it all come into 
flower in spring."

Another volunteer, Mary, regularly 
walked her pet dog through the 
cemetery. "I started pulling out a 
few weeds as I went, then I started 
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chatting to the other gardeners, and 
then three years ago I joined them," 
she recalls.

"My husband died seven years ago 
and we used to work so well in our 
garden together. It's not the same 
doing all the hard tasks on your own. 
At the cemetery, even when you're 
not working on the same plot, it's 
nice to have the company of others 
digging and pulling weeds nearby." 

Mary admits that since starting at 
the cemetery, she's made her home 
garden less intensive, with fewer 
annuals and more mulch, to free up 
her time for Te Henui. 

And if she spots something unusual 
or intriguing at the garden centre, 
she's more inclined to take it to the 
cemetery and ask Susan to find an 
appropriate spot to tuck it into.

It was Mary's idea to mass plant 
crowd-pleasing tulips and she's also 
a fan of tall perfumed perennial 
phlox. "My mother used to grow the 
most magnificent phlox but they've 
gone by the wayside, so it's a thrill 
to find them and see the enjoyment 
they bring. Visitors often say, 'Oh, I 
haven't seen that for years!'" 

Mary has a soft spot for irises, 
campanulas and lovable rogues such 
as Russell lupins. She explains, "One of 
the neat things about gardening here 
is that very enthusiastic plants, such 
as Japanese anemones, that you'd be 
wary of planting at home are perfect 
for our little concrete-locked plots."

"We're lucky," Susan adds, "that 
when the cemetery began, New 
Plymouth was only a moderately 
wealthy city. Whereas the rich could 
afford to concrete over their whole 
plots, most of our plots only have 
concrete edges and a headstone, so 
they make perfect garden beds."

Self-seeders are actively encouraged to 
take root in any cracks in the concrete. 
The white lacy blooms of Orlaya 
grandiflora are a delight in spring, 
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while false valerian (Centranthus ruber) 
seeds so freely that it's in flower from 
September until the end of May. While 
the gardeners actively scatter the seed 
of one season's 'Blue Admiral' lupins to 
ensure the next, the Velcro-sticky seeds 
of tall blue Chinese forget-me-nots 
(Cynoglossum amabile) happily hitch a 
ride to anyone who brushes past.

Plant donations are always gratefully 
accepted, even of things the volun-
teer gardeners might not personally 
like, such as the red hot pokers 
that Rob dismisses as "tanker track 
plants". Familiarity might have bred 
contempt for these old farm drive-
way stalwarts, but in winter their 
flaming orange-red torches light up 
many a dull corner. 

Perhaps this everything-is-welcome 
policy is the secret to the cemetery's 
success, because beauty abounds in 
its biodiversity. "I don't think people 
would come to look at it week after 
week if it was all massed natives."

Instead, there are hellebores in early 
winter, followed by a show of decid-
uous magnolias in August. In spring 
there are self-sown cottage annuals 
and masses of blossoms and bulbs, 
with cannas, alstroemerias, dahlias 
and dozens of swan plants to attract 
monarch butterflies (and families with 
small children) throughout summer. 

There are sometimes issues with 
light green fingers picking the tulips 
or plundering blooms to lay on 
graves, "but we're given many more 
plants than we lose."  

The council, says Susan, has always 
been appreciative and supportive 
of their efforts. NPDC head arborist 
Josh Paice has implemented a regular 
maintenance programme to lift, shape 
and limb up trunks to keep the mature 
and majestic trees looking their best.

"It has made such a big difference 
and regular visitors have also noticed 
the improvements. We're very 
fortunate that Alan Jellyman had the 

foresight to plant all the trees and 
the state of them now is a credit to 
the arborists' skills and attention."

Volunteering to care for such a large 
public space might sound like a grave 
responsibility, but it's neither a duty 
nor a chore for Susan, Rob, Nick and 
Mary. It's a pleasure.  

Written by Lynda Hallinan. 
Published courtesy of NZ Gardener 
(www.stuff.co.nz/life-style/
home-propertynz-gardener).

Pictures by Kirsty Mehrtens
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The fridge magnet reads: ‘Old 
Young Just Words’. But words 
shape us and while there’s 
truth to this saying, are words 
ever just words?

In common with funeral directors, 
celebrants are trusted with gathering 
and listening to people’s stories, 
often at the most intimate and raw 
times of life.

This takes skill, empathy and 
compassion. It’s the ability to absorb 
sensitive material and create a 
meaningful and unique funeral or 
memorial ceremony, usually for a 
person the celebrant has never met, 
and generally, with incredibly tight 
turnaround times. 

So, very quickly, the celebrant’s 
listening skills and creative thinking 
must lead to the creative writing, 
remembering that their ceremonial 
words are written to be heard and 
not to be read. 

Some of the best ceremonies are 
created when a family’s words are 
reflected back to them, because these 
are the most powerful descriptors 
that resonate with the person who 
has died and with their loved ones. 

But not everyone finds it easy to 

talk about the deceased or to share 
personal information. It could be a 
baby whose life story hasn’t begun, 
a young man who suicided and the 
family can’t get past the why, an 
elderly person who didn’t want a 
fuss, a friend whose illness finally 
captured them, an accident that 
claimed a child. 

Celebrants and funeral directors 
alike know that the permutations 
of death are rarely straightforward. 
Few people have a simple life story, 
death is not easy, not everyone has 
loved or been loved, and this can be 
a difficult space to navigate and hard 
to wrap the right words around. 

Understanding how to use silence 
and pause is the antithesis of filling 
a void with words and vocabulary. 
And this is especially true in grief, 
when people can’t grasp words or 
language, can’t think beyond what’s 
just happened. An experienced 
celebrant will know this; their radar 
is acutely tuned to energy levels, 
conflict, and emotion; they know 
when to stop and when to go ahead. 

A competent celebrant uses their 
compassionate curiosity to gently 
probe, to gain depth and unpack the 
sensitivities of individual situations, 
and to eventually create a farewell 
ceremony that reflects the individual 
character and life of the person, 
while staying true to their story and 
with respect to the family. 

Finding the right words at the 
breaking edge of loss, when people 
may be intensely sad, angry, anxious, 
numb or just don’t want to talk – to 
the celebrant or to each other – 
needs tact and courage. It’s not 
something just anyone can manage, 
and yet, in the funeral space it’s a 
role that apparently anyone may 
do. And it’s this idea that I want to 
challenge. Because, not everyone 

knows how to shape words or how 
to deliver them, nor do they have 
the experience to hold a ceremonial 
space or hold a family in their care. 

I like to think a funeral director would 
choose a professionally trained 
and experienced celebrant and 
the Celebrants Association of New 
Zealand is a good place to find them. 

Our members pride themselves on 
accessing continuing professional 
development over a wide range of 
platforms. This enables them to 
serve families and communities 
well by delivering honest, personal 
funeral services with great integrity 
and competence.

A member of the Celebrants 
Association has passed the organi-
sation’s ethics test, and chances are 
they have also attended one of the 
CANZ-approved training schools. 
If they are a Validated member of 
CANZ (VCANZ) they have proven, 
recent, ongoing professional devel-
opment against a range of criteria. 
 

Lianne Fraser is a celebrant in Taupo, and 
is National President of the Celebrant 
Association of NZ.

CELEBRANTS

Shaping and delivering 
the right words

CANZ celebrants must pass and adhere 
to a code of ethics and professional 
standards which gives funeral 
directors an additional assurance 
of knowledge, professionalism and 
integrity.

CANZ celebrants participate in 
professional development to enable 
high quality ceremonies.

CANZ celebrants foster a strong 
relationship with funeral directors and 
families.

www.celebrantsassociation.co.nz

Celebrants’ Association of New Zealand Inc.

By Lianne Fraser, VCANZ
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EMPLOYMENT MATTERS

Employment law:
what to expect in new Government’s term

The Labour Party’s election 
victory will see changes to 
employment laws rolled out 
during the next three-year 
term. These include some key 
employment law policies which 
were part of the Labour 2020 
campaign. 

INCREASES TO SICK LEAVE
Labour plans to increase the mini-
mum sick leave entitlements from five 
to 10 days. Jacinda Ardern made it 
clear in her campaign this was a time 
for people to stay at home if they 
were feeling unwell and she wanted 
to make sure they could in a bid to 
keep workplaces healthier for all. 

My view is the theory is lovely but 
this is an optional extra that business 
does not need in the post-Covid envi-
ronment. As some employers have 
pointed out, another week of sick 
leave for every full-time employee 
can soon add up to significant money 
the employer will need to find. 

THE LIVING WAGE
Labour has always advocated and 
supported the Living Wage. Although 

there is no policy to suggest all 
privately held businesses will be 
required to pay the Living Wage, we 
expect to see gradual extensions of 
those working in the public sector 
being required to be paid it. 

The Living Wage is currently $22.10 
an hour and this is regarded as the 
level of income necessary to provide 
workers and their families with the 
basic necessities of life. Labour Party 
policy suggests they will require 
contractors to the public sector, such 
as cleaners, caterers and security 
guards, to be paid the Living Wage.

The inevitable result is going to be 
an upwards pressure on wages for 
anybody earning around the minimum 
wage. I do not see this issue having 
much impact on the funeral industry. 

INCREASES TO MINIMUM 
WAGE
We have seen the Labour Government 
raise the minimum wage each year 
they have been in office. This is set to 
continue, with it likely to increase from 
the current $18.90 an hour, to $20. 

Given the minimum wage is still 
well below the Living Wage, most 
employers won’t have any significant 
objection to an increase. My objec-
tion is to the removal of youth rates. 

Why would you pay a  
school leaver $20 an hour 
when you can get some-
one far more experienced, 
mature, reliable – who 
does not have a depen-
dency on a cell phone – 
for the same money? 

PAY EQUITY AND FAIR PAY 
AGREEMENTS
We expect to see further progress 
around pay equity and fair pay 
agreements. In 2020, we saw the 
Equal Pay Amendment Act intro-
duced, which seeks to improve 
the process for raising pay equity 
claims and to eliminate and prevent 
discrimination based on sex. 

Labour has also committed to 
introducing fair pay agreements to 
set fair, basic employment conditions 
across industries. These agreements 
will be decided through bargaining 
between affected workers and 
employees and will then become a 
legal requirement in that sector. 

Both supporters and objectors rely 
on philosophical views rather than 
practical objections. Supporters see 
this as long overdue in an attempt 
to address gender discrimination. 
Objectors see this as an unwelcome 
intrusion of the nanny state into the 
free market. My view is this is an 
issue for the public service unions to 
pursue, and it will have little impact 
on the funeral industry. 

CHANGES TO CONTRACTOR 
ARRANGEMENTS
New legislation to provide greater 
protection for ‘independent’ 
contractors is also likely. This is the 
result of several recent cases which 
were investigated and found the 
workers should, in fact, be treated 
as employees and receive minimum 
employment entitlements. 

A new category of worker has been 
identified as vulnerable, which 
the Labour Party want to protect 
– ‘dependent’ contractors. These 
are effectively employees under 

By Paul Brown
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the control of the employer but 
who don’t receive the legal protec-
tions currently provided to regular 
employers under the law. 

Having written quite a number of 
employment agreements for FDANZ 
members, I can say very few people 
are using contractors, so there will 
be little to no impact on the funeral 
industry. 

THE HOLIDAYS ACT
There won’t be any relief for employ-
ers grappling with the Holidays Act. 
The taskforce appointed to review 
the Act delayed its report, and 
Workplace Relations Minister Iain 

Lees-Galloway had said a new regime 
was likely to be several years away. 

This is very disappointing and is an 
issue for the funeral industry, who 
have staff working all sorts of hours 
and shifts that regularly include 
some or all of a public holiday. 
Working out the rate to be paid 
and how much of a public holiday 
should be paid, can be a complex 
calculation. 

SUMMARY
As a business owner, it will be 
important to make room in your 
forward budgets for increased wages 
to any staff currently employed on 

the minimum wage and to allow for 
the increased sick leave entitlement. 

For those people using the FDANZ 
employment agreement, I will let 
you know if legislation changes 
and a new clause is needed in your 
employment agreement. For every-
one else, keep an eye on articles like 
this to keep on top of all of these 
changes. 

Paul Brown is principal of PB 
Employment Law, which provides 
employment law advice to employers. 
Any questions regarding this column 
can be emailed to paul@pblaw.nz or by 
calling 03 222 2385 or by checking the 
website: www.pblaw.nz
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For as little as NZ $57.50+gst per issue, your firm could be listed in full colour in the 
New Zealand Funeralcare Service Directory.

DIRECTORY
The Service Directory is available to FDANZ, FSTT and AFDA members. Listings for 
Australian firms will appear after the New Zealand listings. If you wish to be part of the 
Directory, please contact FDANZ on 04 473 7475 or email info@fdanz.org.nz

Paterson’s Chapel and Crematorium
Cnr East and Cox Streets, Ashburton

Email: office@patersonsfunerals.co.nz
For 24 hr service, phone 03 307 7433

www.patersonsfuneralservices.co.nz

ASHBURTON

BLENHEIM

www.canterburychristianfunerals.co.nz

New Zealand owned and operated

Ph 03 358 8807
22 She�eld Crescent, Christchurch

CHRISTCHURCH

Simply, good 
value funerals

C H R I S T C H U R C H

C R E M AT O R I U M
F U N E R A L S

0800 99 22 00

South Island

42   |   FUNERALCARE MAGAZINE



DUNEDIN

DUNEDIN | MOSGIEL | PALMERSTON

Andrew Maffey

FUNERAL DIRECTORS
Johanna Kinvig
Donna Jenkins
Chaim Cleavin

Nicky Third

Melanie Pearson 
Jodie Hope 

Genea Vincent 
Kiley Sparrow

OFFICE
Barbara McClenaghan

03 455 5074
Office, Chapel, and Reception Lounge 

523 Andersons Bay Road, Dunedin 
office@hopeandsons.co.nz

www.hopeandsons.co.nz

GERALDINE

INVERCARGILL

MOSGIEL

NELSON

160 Mountain View Road, Timaru
11 John Street, Waimate

 0800 686 2148office@aoraki.kiwi.nz          

 www.aoraki.kiwi.nz

TIMARU

306 Great North Road, Winton 9720
Phone 03 236 7586 | Fax 03 236 0975

office@wintonfunerals.co.nz

Funeral Directors
Averill McBride and Dave Fraser

Winton Districts
FUNERAL SERVICES 

A Division of J Fraser & Sons Ltd

WINTON

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

Cnr. Esk and Doon Streets,
INVERCARGILL

OUR TEAM IS DEDICATED
TO MEETING YOUR NEEDS

Call us on 03-218 4095
Or visit our wesite

www.frasersfunerals.co.nz
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P. 07 846 1561
A. 49 Seddon Road, 

Hamilton PO Box 5523, 
Frankton 3242

W. seddonpark.co.nz 

HAMILTON

There in times of need
KAPITI COAST FUNERAL HOME

9 - 1 1  H i n e m o a  S t r e e t ,  P a r a p a r a u m u

For 24 Hour Assistance 
Phone: 04 298 5168

www.kapiticoastfuneralhome.co.nz

John

Merryn  Andrew Malcolm Diane

Graham
Rodney

KAPITI

Pukekohe Waiuku Tuakau & Districts 

09-236-8919        admin@grahamsfunerals.co.nz 

Funerals and Memorials 

                                   www.grahamsfunerals.co.nz 

“Specialist in National & International 
Transfers to any destination around the World”

CHAPEL & RECEPTION LOUNGE
18 Norman Spencer Drive, Manukau City, 
Auckland 2104, NEW ZEALAND
Ph +64 9 262 3700   |   Fax +64 9 262 3705

info@tatupufunerals.co.nz
www.tatupufunerals.co.nz

AUCKLAND SOUTH

for beautiful funerals

Contact: Stephen Dil and Team
185 Schnapper Rock Rd Albany  Auckland

09 415 8720   www.dils.co.nz

Caring  for  Aucklanders 
for  generations
Mt Eden
400 Dominion Road
09  638 9026

Henderson
150 Central 
Park Drive
09 835 3557

Pakuranga
2A Udys Road
09 576 7108

Mangere
51 Kirkbride Road
09 277 2526

Kohimarama
353 St Heliers 

Bay Road
09  521 0300

Papatoetoe
110 Kolmar Road

09 277 2526

davisfunerals.co.nz

AUCKLAND

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

North Island

CARTERTON

     ichmond Funeral Home Ltd
            (Peter and Jenny Giddens)    

www.richmondfuneralhome.co.nz

Serving all Wairarapa districts
Incl. Carterton, Greytown, Featherston & Martinborough.

10 Richmond Road, 
 Carterton.

Ph: (06) 379-7616                 
Fax: (06) 379-7624 
giddens@xtra.co.nz

R

CAMBRIDGE

Funeral services with Dignity and Sincerity

FDANZ

07 827 6037
3 Hallys Lane, Cambridge

office@grinters.co.nz www.grinters.co.nz
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TAURANGA

lf I;:�a� E v�Is
5 

257 Devon St East, New Plymouth � � 
PHONE ANYTIME 759 0912 www.vospers,co,nz �' 

Dunstall’s Funeral Services
Corner of Edwardes & Bower  

Streets, Napier

(06) 835 7196
office@dunstalls.co.nz 

www.dunstalls.co.nz

NAPIER

When a death occurs in your family, 
you will be cared for by ours.

Personalised Services | Traditional & Eco Caskets
Selection of Hearses | Pre Paid Funerals

24 HOUR CARE AND SERVICE
New Plymouth: 06 759 2200

Stratford: 06 765 7859   www.eagars.co.nz    

NEW PLYMOUTH/STRATFORD

TAUMARUNUI

LOWER HUTT

MATAMATA
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17 Parata Street,  
PO Box 300, Waikanae 5250  

info@waikanaefuneralhome.co.nz 

Tel 04 2936844 

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

LEVIN

Here when you need us...
• Comfortable Chapels in Levin, Otaki and Shannon
• 24 hour Call Out Service
• Suppliers of Granite Memorial
   Headstones
• Pre-arranged and Pre-Paid funerals

LEVIN        OTAKI        SHANNON

PALMERSTON NORTH
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Phone: (07) 378 9636
Fax: (07) 378 9480

www.taupofuneral.co.nz
Email: taupo.funeral@xtra.co.nz
117 Rickit Street, Taupo

Taupo Crematorium

Taupo Monumental Work Ltd

Taupo Funeral Services Ltd
Founders Chapel of Remembrance

TAUPO Heritage Brothers
Funeral Services

Repatriation Specialists
Servicing the Gold Coast, Brisbane & 

Northern New South Wales
(0061 7) 55 358 758

Funeral Home & Chapel
43 West Burleigh Road, Burleigh Heads

Gold Coast, Queensland

06 349 0202 K dempseyandforrest.co.nz

Helping Wanganui celebrate life since 1933.

WAIHI FUNERAL SERVICES LTD
WAIHI MONUMENTAL SERVICES LTD

Simon and Donna Manukonga 
 FDANZ, NZEA, MNZAC

• Obligation free quotes on monumental stones and repairs

• Selection of cremation urns

• Pre-arranged and pre-pay funerals

• Grief counselling available

8 Devon Street, Waihi – Tel. 8638791
waihifuneralservices@xtra.co.nz

Providing Professional Services to Waihi and surrounding area

WAIHI

leveland
Funeral Home

www.clevelandfunerals.co.nz

173-179 Ingestre St, Wanganui

Ph 345 5522

WANGANUI

Steadfast  support 
for  our  community

Whangarei
09 437 5799

199 Kamo Road
Whau Valley

Whangarei

Dargaville
09 439 8048

15 Gladstone Street
Dargaville morrisandmorris.co.nz

WHANGAREI

Helping celebrate life since 1990

Ph 07 307 1111   |   21 King Street, Whakatane
Email: willettsfuneral@xtra.co.nz

www.willettsfuneralservices.co.nz

Proud  
to be 100%  

Locally  
Owned

Funeral Services Ltd

WHAKATANE
UPPER HUTT

Services

AustraliaAustralia

AIR SERVICES

262 Ohaupo Road, Te Awamutu  

07 870 2137
office@rosetown.co.nz  www.rosetown.co.nz

Proudly serve the people of Te Awamutu, 
Otorohanga and the surrounding areas.

FDANZ

TE AWAMUTU
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From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

pyrotek.com

SERVICES INCLUDE:
• Cremator Rebuilds
• Refractory Repairs 
• Mechanical Servicing

Brendon Tod
Sales Engineer

bretod@pyrotek.com 
+61 (9) 2653 534

REFRACTORY SUPPLY & 
INSTALLATION SPECIALISTS 

SUPPLIERS OF:
• Refractory Materials
• Thermocouples
• Heat Resistant PPE

Prompt, personalised service 

EMAIL sales@windsorindustries.co.nz
PHONE 06 376 6499
ADDRESS 28 Sedcole Street, Pahiatua

Suppliers of  premium quality:
• Caskets
• Coffins
• Urns
• Crosses

Suppliers of a full and extensive range of coffins and 
caskets to the funeral industry. 

 Eco -  Friendly 

 Solid Timbers 

 Foil Board Caskets 

 Painted Caskets 

 Urns 

 Marker Crosses 

For friendly personal 
service 24hrs per day/7 
days per week 
 
Contact; 
Colin,Anne,or the team 
on 
 
Ph   03 4181867 
Fax  03 4181895 
Cell 0274180867 

CASKETS

Suppliers of high quality
- Memorial plaques
- Memorial vases
- Metal signage

Any size and shape in a range of finishes
Phone (09) 444-8235 Fax (09) 444-5328

Email info@rawhitesigns.co.nz

CASKET SIGNS & PLAQUES

0800 327 669
www.eapservices.co.nz/booking

Employee Assistance Programme (EAP) 
is a professional, confidential support 
service for employees, paid for by FDANZ.

Free Counselling Service 
for all FDANZ members

FREE COUNSELLING

TM

Manufacturers 

Regal In House Embalming 
Education Training  

Available
Phone: 0800 734 257

FUNERAL SUPPLIES

EMERGENCY
Service Sheets

Reliable help to cover holidays,  
sickness, or when your normal 
facilities might be unavailable.

PrintLife®

Decades of professional  
typesetting experience, last 20 yrs 
specialising in funerary printing.

09-2322 922
info@printlife.co.nz 
www.printlife.co.nz

Distance no problem, we 
can help with a PDF for 

you to print.

Check  
our  

Website

PRINTING

 Innovation

 Memorial products

 Hearse fit out parts

 Excellent, friendly service

 Casket hardware & drapery

 Eckels embalming products

 Urns, keepsakes & jewellery

 Cemetery & funeral equipment.

AND NOW:

Locally manufacturing mortuary equipment!

Call 07-848 1692 or order online mortech.co.nz

Call 09 215 0809 or 021 360 306 
www.DepartureLoungeCaskets.com

Honour your loved  
one in a special way
Reflect their unique life and personality 

Choose from our wide range of beautiful,  
environmentally sustainable caskets & urns
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WATER CREMATION

HEADSTONE CLEAN-UP 
CONTINUES AROUND NZ

Headstone clean-up work by volun-
teers, including former and present 
armed service personnel, continued 
at cemeteries around the country 
despite the uncertainties caused 
by the lockdowns of Covid-19. In 
Manawatu, hours of painstaking 
research and restoration work has 
helped shed more light on the 
history of service personnel buried 
in Manawatū cemeteries. There, 
members of the Feilding RSA, Feilding 
army and air cadets, as well as 
members of the public, have cleaned 
and restored old service personnel 
headstones in Manawatū's public 
cemeteries. The group has done 
work at cemeteries at Rangiwahia, 
Kimbolton, Halcombe and Waituna 
West, and restored more than 200 
headstones at Feilding Cemetery. 
Rongotea Cemetery is next on the list. 
Alan Muntz, a retired Air Force flight 

lieutenant, said cleaning the head-
stones was the hardest part and had 
taken a couple of years.

In Canterbury, soldiers past and pres-
ent and volunteers have restored the 
headstones of Canterbury soldiers. A 
group made up of Burnham Military 
Camp personnel, and helpers from 
the Christchurch City Council, 
Veterans' Affairs NZ, RSA, and the 
NZ Remembrance Army cleaned and 
repainted the graves at Bromley 
Cemetery. Defence Force logistics 
platoon commander Lieutenant 
Stephen Carruthers said the clean-up 
was of special importance to all those 
involved. "The work completed is just 
a small boost in the ongoing resto-
ration of returned service personnel 
headstones around the country." 

COVID-19 AFFECTS MEXICO’S 
DAY OF THE DEAD

Mexico’s usually colourful Day of 
the Dead celebration this year was 
quieter and lonelier than usual, 
with many cemeteries closed to 
visits because of fears of spreading 
the coronavirus. Families often visit 
graveyards to decorate their rela-
tives’ tombs with flowers and sing, 
talk and snack during the observance 
on November 1-2. But this year, most 
had to make do with the traditional 
home altars that bear a photograph 
of the deceased and their favourite 
food, along with candles and mari-
gold petals. In a break with tradition, 
some altars of Covid-19 victims also 
included urns with their ashes. While 
most Mexicans still choose to bury 
their relatives, the pandemic – which 
has killed over 90,000 people in 
Mexico – has made cremation a 
more common option.

TATTOOED ON THE MEMORY
A US mortician is offering bereaved 
families the option of keeping the 
tattooed skin of their departed 
loved ones. Michael Sherwood, from 
Cleveland, Ohio, suggests grieving 
relatives keep the skin as a parch-
ment-like artwork to hang on the 
walls of their homes. "People put 
ashes in urns on mantles and visit 
stones with their loved one's names 
on them," he says. "Why not keep 
their tattoos as a memorial?"

FEW PLOTS FOR MUSLIMS  
IN JAPAN
Despite the number of Muslims in 
Japan steadily climbing, cemeteries 
offering burials in accordance with 
the Quran remain sparse, with 
Muslims struggling to convince locals 
they need new sites in a country 
where cremation is the norm. In 
2018, more than 99% of people were 
cremated. But there are just seven 
places for Islamic interment for 
Japan’s 200,000 Muslims. Because 
they believe in the resurrection of 
the dead their religion dictates they 
be buried so the soul can be returned 
to the physical body. According to 
the Japan Islamic Trust, Japan has 
no burial sites for Muslims at all in 
the north-east or a large part of the 
west, often resulting in damage to 
the corpse during travel and or high 
transportation fees. One of the seven 
sites is a regular cemetery in a town 
on Hokkaido, but it has just a handful 
of free spaces. The local Islamic 
Society had planned to create a ceme-
tery that would follow Hokkaido's 
protocols, such as being at least 110 
metres away from a residential area, 
but the project was abandoned after 
it failed to gain support from resi-
dents. A cemetery for Muslims was 
planned in Oita Prefecture, but it too 
has been facing pushback from locals 
worried about water pollution. 

LAST WRITES
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Finally… an easy-to-use, complete 
system for creating professional quality 
Memorial Books for your families.

 VIEW ALL 10 COVER DESIGNS ON THE WEBSITE     CUSTOM DESIGNS AVAILABLE ON REQUEST

An innovative new product from 
FDANZ,only available to members

REFER TO FDANZ.CO.NZ/MEMORIALBOOKS

Introducing a new style of memorial book system that is available as an exclusive member benefit 
to FDANZ members. The system includes premium quality hardcover memorial books, a unique 
professional binding solution and access to relevant modern online templates. The system allows 
your funeral home (large or small) to provide a professional photo book style, personalised 
memento that can be produced cost-effectively — internally.

ilmo.lucentt.co.nz

P 09 273 8114

ORDER ONLINE

ILMO FDANZ A4 Advert 2018-11.indd   1 22/11/18   1:08 PM



The ‘Why’ On Display 
ESSENCE OF CEREMONY is a system for funeral directors to articulate the value of a funeral. Using 
the Essence of Ceremony to change conversations with families moving away from default beliefs. The 
Essence of Ceremony is designed to provide inspiration, information and context to your families several 
days before the funeral. Using the elements embedded in the display, guided by the funeral director, 
families can discover what is meaningful to them, designing a personalised final tribute for their loved one.

Its about funeral homes creating an experience that links the family to your brand for generations. 

Visit www.lucentt.co.nz/eoc for further information.

Essence of Ceremony is in action, working in funeral homes 
now. Call us today to discuss how we can assist testing EOC 
in your funeral home.

P  09 273 8114   |   info@lucentt.co.nz   |  www.lucentt.co.nz/eoc

INSTALLED AT 
YOUR PREMISES

EOC by Lucentt Full Page Ad.indd   1 12/11/19   1:02 PM




