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It was only 12 months ago we 
experienced our first lockdown as 
part of the national response to 
the coronavirus spreading rapidly 
around the world. COVID-19, 
as it came to be known, would 
shape every facet of our daily 
lives from that point on. 

As 2020 came to a close, there was 
much written and said about saying 
goodbye to the ‘year from hell’. That 
2021 would be a new start. 

I suppose we should not be 
surprised, but the start of 2021 looks 
and feels very much like the latter 

part of 2020. We still have the threat 
of a ‘community case’ shutting down 
our lives and sending us back into 
lockdown. We are, for the present, 
prisoners in our beautiful Aotearoa.

We could continue to look at 2020 
as the horror it was, or look at what 
was achieved in the face of a consid-
erable COVID headwind. 

One of the main consequences 
of COVID has been an incredibly 
positive relationship-building 
exercise with the Ministry of Health 
and other government departments, 
and ultimately with Government 
Ministers. Prior to COVID, we had 
struggled at times to gain traction 
with the Ministry of Health, with 
us being viewed, by some, as just 
a group of self-serving funeral 
directors out for their own ends. 
COVID and the interactions it created 
for us with the Ministry and with 
Ministers, proved beyond any doubt 
we are an organised association with 
experience, training, and qualified 
members able to advise and assist at 
the highest levels. 

Our knowledge and expertise were 
requested and looked for on numerous 
occasions as the dynamic situation 

unfolded. Over a three-day period you, 
as members of our association, acting 
in an organised and cohesive manner, 
changed a decision made by the 
Government to unfairly limit funeral 
numbers. Governments do not change 
their mind easily and you should be 
proud of the part you played in making 
it happen. 

So, what else have we achieved as a 
group? 

CHANGING THE WAY WE 
LOOK AND WORK
At our AGM back in November, we 
proposed a number of changes to 
the way we look and how we work.

We changed our image by creating 
a new logo and display collateral. 
We now have a brand and logo that 
says exactly who we are. Members 
can display with pride and very 
clearly state the fact they are a 
‘Member’ of our association. We 
have removed the confusing acro-
nym of the old ‘FDANZ’ and replaced 
it with our name: ‘Funeral Directors 
Association’. We had found that the 
media and the public didn’t know 
who FDANZ was, and sometimes 
mistook us for an Australian bank 
something we would rather not 
be associated with. Throughout 
our recent interactions with the 
Government, our appearances on 
television news and in other media, 
we have referred to ourselves as the 
Funeral Directors Association. It’s 
clear and simple.

The acceptance and introduction of 
our new Membership Subscription 
Model will form the basis of a 
strong foundation to build on going 
forward. It’s a new model for a 
modern association. 

EDITORIAL 

A coming of age, a new 
image, big changes afoot
By Gary Taylor, President, Funeral Directors Association
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We spent a considerable amount of 
time talking with various members 
about what they were looking for in 
a subscription model, and it would 
be fair to say there was a range of 
opinions. But most talked about the 
requirement it needed to be fair and 
transparent. You voted to accept our 
proposal at the AGM and we now 
have a fair and transparent model for 
all members, so thank you. 

Good associations need to evolve 
as the environment around them 
changes. Our standards had become 
less relevant as the years passed. Our 
new standards, accepted at the AGM, 
set the benchmark for the members 
for the next phase of our develop-
ment. They will give comfort to our 
client families and reassurance to the 
Government that we are an associa-
tion with robust standards that mean 
to look after our members and their 
client families, ensuring the continu-
ation of the highest possible conduct 
and ethics that have been associated 
with our profession over the years. 

FSTT’S PLACE IN FUTURE 
EDUCATION
‘Back in November we had a very 
constructive, if at times tense, 
meeting with the Funeral Service 
Training Trust. 

It had been my belief that since 
the introduction of the Reform of 
Vocational Education (RoVE) and 
the establishment of the Workforce 
Development Council (WDC) we 
needed to review how we were going 
to interact with this new agency. 
Was the current structure of FSTT 
fit for this future purpose? FSTT had 
been at the forefront of qualifica-
tion-based education for our sector 
for many years and had provided 
excellent service to our profession. 

In my opinion, the model was not 
going to be as effective or be able to 
be a strong advocate for our associ-
ation in the new environment of the 
WDC. Furthermore, essentially all of 
the current functions of FSTT are to 
become part of the WDC’s mandate. 

The outcome of our meeting was 
an agreement to establish a new 
sector-wide group that would be 
more representative of our members 
and become the voice of our profes-
sion. As part of this transition, FSTT 
would wind up its operation. Your 
association and NZEA have meetings 
scheduled with the Chair of FSTT in 
late February to progress this. 

SUBMISSION ON BURIAL & 
CREMATION ACT 1964
Finally, we have been in consultation 

with the Government over the review 
of the Burial & Cremation Act 1964. 

We have made a submission. We 
have also engaged with officials and 
Ministers, providing expert advice with 
a view to the Government drafting 
fit-for-purpose, modern legislation. 
Your input to our submission, along 
with the many individual submission 
by members, has been invaluable in 
getting our message across and show-
ing we are a united, strong association 
of expert professionals. Thank you for 
your time and commitment.

As I conclude this article, we are still 
working through the whirlwind rise 
to Level 3 for Auckland and Level 2 
for the rest of the country, followed 
by a reduction in levels three days 
later and the hope of being back to 
Level 1 which will enable us to run 
our conference in Napier in March.

This level change was a bitter blow 
for us all and we do not know if or 
when this might happen again, but I 
know we have been here before and 
we have the fortitude to deal with 
whatever lies ahead.

‘Thank you for all you continue to do 
during these testing times’, seems a 
very inadequate phrase, but I say it 
from my heart. You have been simply 
extraordinary. 
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COVID-19

On the front line: 
embalming in UK pandemic

The ongoing COVID-19 
pandemic has been nothing 
short of a major challenge in the 
UK. At the time of writing more 
than 118,000 deaths have been 
recorded where the virus was 
either the cause of death, or a 
major contributing factor, or the 
deceased had a positive COVID 
test within 28 days of death.

The entire pandemic has caused no 
end of restrictions, and funerals have 
been heavily impacted by this.

At the beginning of the pandemic, 
the number of mourners allowed to 
attend a funeral was cut down to 10 
people. At this moment in time it’s 
up to 30, but that depends on the 
size of the facility and the ability 
to practice social distancing. There 
are no handshakes, hugs or physical 
contact or comfort allowed and there 
are lots of restrictions in place as to 
what funeral directors are and are 
not offering the bereaved.

ARRANGEMENTS MADE 
REMOTELY
During the first wave, funeral arrange-
ments were made remotely, over the 

phone and via emails; cremation and 
cemetery forms were allowed to be 
completed and sent electronically; 
limousines and family cars were not 
allowed; many firms stopped offering 
any type of preparation or embalm-
ing of the deceased and viewing. 

Nearly a year later some 
of these restrictions 
have been relaxed. 

Some firms are now embalming 
and allowing viewing while others 
still restrict this. Many have fitted 
protective screens in their limou-
sines to separate the passengers 
from the driver so families from the 
same household can be driven to and 
from services, and there is an option 
for face-to-face arrangements to be 
made. However, many still prefer not 
to do this.

Masks must be worn when attending 
a funeral home to make arrange-
ments, when viewing the deceased, 
in limousines and family cars and 
when attending cemetery and 
crematorium chapels.

The pandemic has changed funeral 
service dramatically and we don’t 
yet know for how long these changes 
will last. What I am sure of is the 
impact will be long felt and there 
will be a great number of bereaved 
people who have not even begun to 
process or face their grief. Grief in 
isolation is a big concern and we do 
not yet know the full impact on the 
mental health of our nation. 

MANAGEMENT OF 
DECEASED
From a practical point of view, the 
management of deceased COVID-19 
patients has tested all of us. 

In the funeral home I embalm for, 
we took the decision from the first 
that we would embalm and treat all 
COVID patients in the same way. We 
were confident in our facilities as 
well as our abilities, and put various 
policies in place. 

When carrying out a transfer from 
home to the funeral home, our 
transfer team would take Dodge Dis 
Spray with them and apply this to 
the nose and mouth of the deceased 
before moving them. A surgical mask 
would then be placed over their 
face and they would be wrapped in 
their bedsheet before being put into 
a body pouch. The deceased would 
then be put in a refrigerated storage 
unit till clearance from the doctor 
and the permission form from the 
next of kin for embalming had been 
received. 

Transfer staff would wear a more 
basic uniform of black trousers, black 
polo shirt, and embroidered black 
fleece jacket. These are easy to clean 
and can be washed and dried at the 
end of every day. Each member of 
staff had three of these uniforms. 

While attending to and placing the 
deceased into a body pouch and 
onto a stretcher, staff would wear a 
disposable apron, long cuff gloves, 
and over-sleeves. Before entering 
the place of death they would put 

Ben Whitworth writes on the daily challenges faced 
by embalmers and funeral directors as COVID-19 
continues to devastate the United Kingdom
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on an FFP3 or equivalent mask, and 
this would be removed only once 
the deceased was in the back of the 
transfer vehicle and all other PPE 
removed and their hands sanitised. 

STRETCHERS, VEHICLES 
DISINFECTED
Once back at the funeral home, the 
same PPE would be used, and the 
deceased placed onto a mobile table 
in the cold room. 

The stretcher would be cleaned and 
disinfected and the transfer vehicle 
disinfected and re-stocked with PPE 
and other equipment. We have been 
using a portable misting machine for 
this purpose and have been offering 
to mist the rooms of the deceased 
when we are removing them. Most 
families have been very grateful if this 
consideration. They have also worked 
with us to ensure our own safety and 
followed instructions and requests. 

There has been some talk about how 
long the virus remains viable after 
the death of the patient. There are 
some theories that it will die after 
three days and that cold storage 
helps this. There are other theories 
that cold storage prolongs its viabil-
ity. There are studies being under-
taken to investigate its post-mortem 
longevity, and many of us keenly 
await the findings. Whatever the 
results, my own approach is to be 
cautious and consider prevention is 
better than cure. 

VIEWINGS FOR ALL PATIENTS
When we initially decided that we 

would embalm and allow viewings 
for all COVID-19 patients, we did 
this for two main reasons. Firstly, 
if a patient had been in a hospital, 
nursing home, or hospice for some 
time prior to their death, restric-
tions would mean that they would 
not have been allowed visitors. We 
believe that the bereaved would 
benefit from viewing and a chance to 
see their loved one at rest. 

Our second consideration was that 
if predications were correct and a 
large number of deaths occurred, 
there would be delays and backlogs 
for burials and cremations. At the 
time of writing, we are in the middle 
of February 2021 and are booking 
funeral services for the end of March 
and into the middle of April. 

By thoroughly embalming these 
cases, we can keep them in a safe 
and dignified way until final dispo-
sition. Refrigeration would not be 
helpful over this length of time and 
we would need a lot more spaces 
than are available to us. Temporary 
refrigeration units have a significant 
hire cost and while they will hold 
the deceased on lightweight trays, 
they are not built to accommodate 
remains in coffins. 

I would say that if there 
ever was an event to 
highlight the value and 
benefits of embalming, 
this was such an event. 

FIRST WAVE VS 
SECOND WAVE
During the first wave of the 
pandemic, while generally everything 
was very busy, things for us were 
fairly quiet. Working in a rural city, 
our communities followed the rules. 
We shielded and isolated as required, 
and while there were a few cases 
reported, we had very few fatalities. 

The second wave was not so kind. As 
the infection spread and reported 
cases increased, we started to see an 
increase in deaths. 

To give you some idea, our firm typi-
cally handles two or three funerals 
a week. In one day we took 10 new 
instructions. This continued, and 
before long we were bringing out old 
preparation tables and holding trollies 
from storage, and at one point, 
even arranged desks end to end and 
covered them in plastic so we could 
store people prior to preparation. Our 
hearse was relocated, and the garage 
became a holding facility. During this 
time, the cold weather was helpful, 
as the temperature of the garage 
remains between 3°C and 4°C. 

Funerals were arranged and the 
deceased were embalmed and 
coffined as quickly as possible. 

REQUESTS TO VIEW  
COVID PATIENTS
Then we started taking calls from 
bereaved families who had encoun-
tered problems: “Can I view, even 
if they had COVID?” was a regular 
question. Some firms were not 
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embalming or allowing viewing on 
these patients. We were asked to 
transfer deceased to our facilities 
and pick up funeral arrangements as 
families changed funeral directors. 

In one case, a woman, desperate 
to see her late husband, instructed 
us to collect him from their initial 
funeral director and complete the 
funeral. Initially, she was told she 
could not view and that as her 
husband had died as a result of 
COVID, he was to be placed directly 
into his coffin and the coffin sealed. 
Further, she was told that this was 
the law. She was desperate just to 
see him. The viewing was success-
ful, she was very happy, and then 
a few days later, I learned she had 
been hospitalised with COVID. Her 
husband’s funeral was delayed, and 
later we received a call to say she 
had died. Once back in our care, she 
was embalmed, dressed and coffined 
and now lies beside her husband, 
waiting for a funeral late in March. 

We then got even busier as another 
firm in the city asked for our help. 
Their trade embalmer would not 
treat COVID cases. Their mortuary 
and embalming room facilities were 
less than perfect but the families 
they were serving wanted viewings. 
We agreed they would bring their 
cases to us, we would embalm 
through the evenings and overnight, 
and they could collect the following 
day. They would bring three or four 
cases at a time, and some weeks at 
the peak of the pandemic I would 

embalm four and five nights a week.

Though the work was hard, I have 
to respect the desire of the other 
firm to provide safe and positive 
viewing experiences for the families 
they were servicing. I would consider 
this firm as colleagues rather than 
competitors. 

In the end, we all try and 
work in the best interests 
of the bereaved. 

CHALLENGES FOR 
EMBALMERS
In terms of embalming, the COVID 
patient presents the embalmer with 
many challenges. Pressures and 
shortages of medical staff mean 
those dying in hospices, nursing 
homes, and hospitals may not have 
received the level of care we would 
all hope for in normal times. Male 
patients may show many days’ 
growth of facial hair which needs 
delicate trimming and then shaving 
to avoid razor burn. Hair may not 
have been washed for many days, 
meaning cradle cap needs to be 
treated and thoroughly washed 
away. I will be pleased to share in 
future articles some of my preferred 
methods for shaving and treating 
cradle cap. 

COVID patients are very delicate 
from an embalming point of view, 
and in most cases a lung purge is 
to be expected along with a six or 

eight-point injection if one is unlucky. I 
have found that high pressure and low 
flow when injecting these cases helps, 
as does the use of pulsation. It seems 
the virus causes blood to thicken and 
become clotted more than usual, and 
this can make drainage and clearing of 
hypostasis more challenging. 

USING FULL PPE
To maintain my own safety, I have used 
full PPE when treating these cases. 
This has consisted of a Tyvek over-suit, 
Wellington boots, disposable apron, 
powered respirator with air-fed hood, 
disposable over-sleeves and double 
gloves, each pair a different colour. 
The gloves of different colour allow me 
to see if there has been a puncture or 
breakage, as the colour of the under-
glove will show through. 

The powered respirator and air-fed 
hood allows more comfort than face 
fitting masks and allows me to wear 
my glasses without them steaming up. 

I mix a solution of disinfectant in 
a pump-up sprayer and use this to 
disinfect the outside of the body 
pouch before positioning it on the 
embalming table. Once open, I use 
it to disinfect the remains and the 
inside of the pouch fully. I then apply 
a liberal amount of Dis Spray into the 
nose and mouth of the deceased. 
Usually I would use a trigger spray 
for this before then swabbing both 
areas with cotton wool until clean. 
With COVID-19 patients, I have 
replaced the trigger spray with a 
nozzle and now fill the sinuses and 
mouth with Dis Spray which I allow 
to sit for as long as possible. A little 
cotton wool helps keep the solution 
in place while the patient is removed 
from the body pouch, undressed and 
positioned on the table. 

MUCH PERSONAL CARE
As mentioned, these patients show 
signs of needing much personal care, 
and I like to take time to thoroughly 
wash and clean the remains. 

Dodge Forest Fresh soap is very 
useful for this purpose as it cuts 
through dirt and grime, is effective 
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at removing cradle cap, helps with 
shaving and has a reliable disin-
fectant quality. Hair may need to 
be shampooed two or three times 
and this can leave it a little dry and 
brittle. Dodge Restorative makes for 
a wonderful conditioner and helps 
restore body and lustre to otherwise 
dull hair. With the deceased clean 
and attended, I then ensure the 
facial features are thoroughly clean, 
disinfected, and set in a natural posi-
tion. With these cases and the long 
periods between death and embalm-
ing I am using much stronger arterial 
solutions. My arterial solution will 
have a final index of between 4.5% 
and 5.5%, but of course this is 
dependent on the case assessment 
and condition of the body. 

I like to start my injection from the 
right common carotid artery with 
drainage taken from the right jugular 
vein. For drainage in these cases I am 
using a drainage tube, with a long 
plastic tube attached, so that I can 
divert everything directly into the 
table drain and reduce the risk of 
aerosols during embalming. Typically 
I will use a pressure of 140/150psi 
and a rate of flow around 400 – 
600mls per minute with pulsation. 

Depending on the case, I will raise 
and inject additional arteries as 
required to ensure full saturation of 
the tissues. Any purge is aspirated 
straight away, and the nose and 
mouth kept disinfected. Before 
aspirating, I will inject 500mls of 
a strong cavity fluid with an index 
of 20% or higher into the thoracic 
cavity. Dodge Dri-Cav or Permacav 
50 are ideal choices. The injection of 
cavity fluid is intended to disinfect 
the lungs prior to aspiration and kill 
any virus remaining. 

Once the cavity fluid is injected, I 
will let it sit for a while and during 
this time, I will suture all incisions 
closed, adjust the facial features as 
needed and re-wash the body. I like 
to leave the aspiration and injection 
of cavity fluid to the last moment. I 
believe leaving the vascular system 
under pressure like this allows for 
better diffusion of the arterial fluid 
and allows time for disinfection 
of the remains. Once aspiration is 
completed, a litre of cavity fluid is 
injected between the thoracic and 
abdominal cavities and the trocar 
incision closed. Massage cream is 
applied to the hands and face of 
the deceased and they are usually 

left to settle prior to dressing and 
coffining. 

AN IMPACT ON ALL OF US
This pandemic has been very 
challenging and has had an impact 
on all of us in one way or another. 
Weddings have been curtailed, 
cancelled, or postponed. Family 
events have gone by the wayside, 
and holidays and other events have 
been delayed almost indefinitely. 
Funerals have been restricted and 
many people have not had the cere-
monies they would want for their 
loved ones. 

The work we have 
carried out as funeral 
directors and embalmers 
has been exhausting at 
times. It has taken us 
away from our own fam-
ilies as we put ourselves 
in the service of others. 
But we have given com-
fort, help and support – 
maybe not in the normal 
ways, but in these times 
anything we can do for 
our fellows reminds us 
why we do this work.

I may be tired, a little short 
tempered, and have sore feet at 
the moment, but even on the most 
challenging of days, there is nothing I 
would rather be doing. 

Ben Whitworth, CFSP, Dip FD, LMBIFD, 
MBIE, MEAE, MNZEA, works for the 
MazWell Group, in the UK, the exclusive 
manufacturer and distributor of Dodge 
products. He is a qualified funeral 
director and embalmer as well as a tutor 
for the British Institute of Embalmers. He 
is also technical editor of The Embalmer 
Magazine, published by the British 
Institute of Embalmers. He holds the 
CANA certificate in crematory operation 
and is a recognised speaker in the field 
of embalming, funeral service, and 
cemetery and crematorium practice. 
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IN THE MEDIA

‘Funeral Trust giving insurers 
a run for their money’

Funeral directors are giving 
insurers a run for their money 
by making pre-paid funerals a 
more consumer-friendly option.

The Funeral Directors Association 
runs the Funeral Trust, an entity 
looking after $58 million in funds its 
customers have put aside for their 
final farewells.

Traditionally, its market has been older 
people moving into rest homes who 
want to put away the government- 
allowed $10,000 for funeral costs.

That money is then exempt when 
their assets are assessed for aged 

care subsidy entitlements.

However, the association has upgraded 
the Funeral Trust, putting in place a 
new customer relationship manage-
ment system that has cut costs and 
made the service more accessible.

It hoped to encourage younger 
people to put small amounts aside 
on a regular basis as an alternative 
to taking out funeral insurance, chief 
executive David Moger told National 
Business Review (NBR).

UNDER FIRE
The funeral insurance sector 
was slammed by advocacy body 

Consumer NZ last year after it 
received a complaint from a 
customer who had paid $18,900 in 
premiums for a $10,000 policy.

The 85-year-old woman had taken 
out the policy in 2003 and, over 
the next 17 years, ended up paying 
almost $9000 more than the policy 
would have ever paid out.

Insurer Fidelity Life refused to refund 
the additional premiums, saying the 
product had worked “as designed”.

Selling funeral policies that resulted 
in customers paying thousands 
more than they would ever get back 
“doesn’t wash”, Consumer NZ chief 

Funeral directors are making pre-paid funerals a more consumer-friendly 
option, the National Business Review reported recently:

Final Expense 

Insurance
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executive Jon Duffy told NBR.

To cover its administration, the 
Funeral Trust used to charge an entry 
and exit fee, as well as an ongoing 
monthly fee but, by automating 
the service, those costs had been 
eliminated, Mr Moger said.

This meant people could now make 
regular contributions with no fees.

“All those fees have been removed 
and that’s been enabled fundamen-
tally by technology,” he said.

“What we’re seeking to do is help 
people plan on a regular basis. This is 
effectively going to be ‘FuneralSaver’.”

PRE-PLANNING
The Funeral Trust was not an invest-
ment product, however, and those 
who contributed to it still had to 
make pre-arrangements for their 
funeral with a Funeral Directors 
Association member, he said.

At present, the trust had 6500 

beneficiaries, with about 1000 claims 
and 1100 new beneficiaries joining 
each year.

Customers could make automatic 
payments into their accounts, and it 
was looking into the option of credit 
card payments as well.

It was even exploring a partnership 
with KiwiSaver.

“There’s a possibility that if we can 
work with different providers, we 
may be able to link that to KiwiSaver 
plans as well,” Mr Moger said.

Gail Costa, chief executive of Cigna 
New Zealand, told NBR a key advan-
tage of its funeral insurance product 
over a pre-paid service was that after 
two years, the policy paid out the 
full cost of the funeral. This was the 
case even if the death related to a 
pre-existing condition.

If the customer passed away from 
natural causes within two years of 
taking out the policy, Cigna would 

refund the premiums.

Funeral cover could also be used for 
other costs, such as paying for flights 
to get loved ones home.

Premiums did not increase with age, 
and the payout was made within 48 
hours of a claim being accepted, she 
said.

Cigna was not planning any changes 
to its policies as a result of the 
Consumer criticism.

“Tens of thousands of New 
Zealanders continue to see the value 
and benefits of holding funeral 
insurance cover with Cigna, which 
provides financial peace of mind to 
their families.

“We regularly review all of our prod-
ucts to ensure they are continuing to 
meet the needs of our customers,” 
Ms Costa said. 

Eternal Flowers range of high quality silk flowers are 
a cost effective alternative to fresh flowers. Not only 
do we save the customer money but funeral homes 
are able to add their markup and create a brand new 
revenue stream with very little effort. 

Find out info more at eternalflowers.co.nz
or contact gabrielle@eternalflowers.co.nz

Eternal Flowers

E T E R N A L   F L O W E R S

E
F

We dont grow flowers,
we grow your bottom line. 
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It’s almost a cliché now, 
but the world as we know 
it (apologies to REM!) has 
changed irrevocably in the 
past 18 months. 

Our patterns of work, play, and 
travel have been curtailed to a level 
seen only in the Second World War, 
and the manner we engage the rest 
of the world often is a perspective 
based on the device we are viewing. 

Working from home has taken on a 
whole new meaning as we struggle 
to create balance in our lives when 
the world seems slightly out of 
whack!

Part of the membership require-
ments of the Funeral Directors 
Association is an ongoing commit-
ment to professional development 
at both an individual and company 
level. In many situations, this has 
revolved around District meetings, 

National Conference training days, 
and education seminars at intervals 
throughout the year. 

At the top end of the scale, funeral 
firms have invested large amounts of 
money and staff time in the diploma 
courses (both funeral directing and 
embalming). COVID-19 and the 
Labour Government’s restructuring 
of the tertiary education sector 
has forced the Association to look 
further afield into non-traditional 

TRAINING

funerallearninghub: the  
future of professional development

We preview the Funeral Directors Association’s new industry learning tool, Funerallearninghub, 
which is set to go live in late March for testing to selected funeral professionals, with a scheduled 
rollout to the wider membership through April, May, and June.
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training methods that can be 
adapted to the new post-COVID 
environment.

Education has to be flexible to be 
sustainable in this new paradigm. 

The latest mini-lockdown and the 
uncertainty it created as to whether 
the Napier conference could go 
ahead showed clearly how quickly 
the situation can change. 

The model of staff being sent to 
venues in other cities to attend 
‘bricks and mortar’ institutions has 
a large amount of risk attached to it. 
It was always a big issue for smaller 
firms to cover extended leave for 
training, let alone the now real 
risk that a staff member could be 
isolated or locked down and unable 
to return to the family and employ-
ment should COVID rear its head 
unexpectedly.

This is where funerallearninghub.
com comes to the fore. 

Online learning platforms are not 
new. They have been in play for 
decades in one form or another. The 
current best practice is an amalgam 
of the lessons learned in the remote 
training sector that include: methods 
to engage and retain the learners' 
interest and attention, timely digest-
ible segments of training that fit 
easily around a busy life, learning at 
the learners' pace, and above all the 
ability to learn on multiple devices 
anywhere there is the internet. 

From an employer's perspective, 
training should be low risk to staffing 
needs, modern in its approach, 
relevant to the outcomes required, 
and flexible enough to move with 
changing business environments.

Funerallearninghub.com is an LMS 
(learning management system) that 
is cutting edge. It’s a fully customiz-
able platform that can deliver online 
modules, tracks and records learner 
engagement, and attainment, and 
delivers appropriate industry training 
and development to all levels of 
learning.

It’s been designed specifically for 
the Funeral Directors Association, 

and is made up of a series of online 
courses, covering topics that will 
enhance the skill set of everyone 
in a funeral home. For too long, 
the training offered by the diploma 
courses was unattainable to many 
staff due to cost and time away from 
their jobs. 

Funerallearinghub.com 
is designed to offer 
learning opportunities 
for everyone, includ-
ing the teenager who 
comes in after school 
to clean the hearse, to 
admin support staff, 
through to funeral  
directors and business 
owners. 
Learning is not something you 
do that ticks a box – it’s a life-
long process to attain (as Toyota 
succinctly puts it): Continuous 
Improvement.

Learning in an employment envi-
ronment needs to be timely, to the 
point, and relevant to the learners' 
daily tasks. Many of your team 
members will have wide skillsets and 
often years of experience. 

Funeralearninghub.com is not 
designed to re-invent the wheel. 
It has courses that will be useful 
for staff orientation and induction, 
funeral-specific courses based on the 

Funeral Directors Association's best 
practice guidelines and ethical stan-
dards, training for supervisors and 
managers, and learning pathways for 
team members looking to upskill. 

We use the phrase ‘Lunch ‘n’ learn, 
to describe the method of learning – 
training in bite-sized modules, often 
15 to 20 minutes in total, that can 
build over time into a serious body 
of work. Don’t see anything you like? 
Drop the Association a suggestion 
and let us see what we can offer you!

Funerallearninghub.com will go live 
in late March for beta testing to 
selected funeral professionals, with 
a scheduled rollout to the wider 
membership through April, May, and 
June. New courses will be added at 
various intervals over the ensuing 
months. Membership login’s and 
access will be handled through the 
National Office with support from 
Funerallearninghub’s Canadian team. 

It’s exciting times in the professional 
development sector and we are glad 
you and your staff can join us on a 
learning journey. It will reinforce 
the fact that the Funeral Directors 
Association of New Zealand once 
again is at the forefront of profes-
sionalism in our industry. 
by the Team @ Educate Learning Hub. Check 
out the website at funerallearninghub.com
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Heavenly CreationsHeavenly Creations
Limited

Manufacturers & Suppliers of Drapery 
to the Funeral Profession 

Specialists in Custom 
Made Products

Calico • Staples & Pins • Side Sets • Mattresses • Valances • Lid Liners  
• Stretcher Covers • Blankets • Pillows • Church Trolley Valances • Hearse Covers 
• Range of colours and themed products that can be made to suit clients wishes 
• Quotes on request

Pat Ellis
Director / Designer

Unit D3 - 29 Keeling Road, Henderson, Auckland
p 09 838 5725  f 09 835 4283  m 021 460 098  e heavenlycreationsltd@gmail.com
Postal Address - 21 Capricorn Place, Glen Eden, Waitakere 0602

I entered the funeral industry 
back in 2007. I still remember 
my on-call weekends in that 
first Year: text books and 
previous student’s assignments 
spread across the embalmer’s 
office desk as I looked into 
the mortuary at a case I was 
stressing over. I wanted help 
without having to ring anyone.

After a year in a busy funeral home, 
I went to WelTec and completed the 
embalming Qualifications, graduating 
in 2008.

For the following 10 years I super-
vised students as they came to 
Wellington for the WelTec block 
courses. It was during this time I 
realised the variability of everyone’s 
experiences, case types and super-
vising styles.

I recognised that prior to formal 
qualifications there was no ‘standard 
operating procedure’ for supervising, 
and we all just shared what we knew. 

I wanted a manual that had all the 
information I was looking for before 
I did the course. Something concise 
that had everything the supervisor 
needed me to know.

Having set to and created the 
Embalmers Compendium and 
Workbook I have realised they could 
become a starting point for all super-
visors and new embalmers, creating 

a standard knowledge base from the 
beginning.

The content of the compendium will 
not be new to you but the compen-
dium itself brings all your embalming 
knowledge together in a systematic 
and concise manner. It provides a 
supervisor and their new embalmer 
with a starting point and a quality 
assessment profile.

In fact, it has been gained from the 
two texts the industry has always 
used and my course notes during 
my stint at WelTec with Michael 
Wolfram as the tutor. It’s a concise 
and pictorial addition to the supervi-
sors training repertoire.

Formal training for embalmers 
is currently in a state of flux, 
and though the compendium is 
not designed to replace formally 
recognised qualifications, it will help 
embalmers into a position to take 
formal training confidently when it  
is again available.

TRAINING

Compendium and 
Workbook 
aimed at supervisors, embalmers
By Darlene Taylor, BAppSc, National Diploma in Embalming, MNZEA, MBIE
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It consists of a structured informa-
tion manual taking you through an 
embalm from beginning to end. 
Photos and diagrams back up the 
text to give visual reference aids.

The Workbook is a checkbox system 
to record progress and improve-
ments. It enables embalmers and 

supervisors to track and record 
both progress and quality of work 
completed. It also gives supervisors 
confidence they have covered 
material expected to be known and 
understood during formal training.

I created the Embalmers 
Compendium and Workbook to 

benefit both supervisors and new 
embalmers and wish mostly to 
benefit the industry.

They are all now available free to  
all funeral homes via the NZEA 
website. 

Celebrate with
  

The Dorset Kowhaiwhai The Dorset Contemporary Matching Rimu & Paua Handles

06 376 6499
www.windsorindustries.co.nz | sales@windsorindustries.co.nz

Ethically harvested wild Paua          Sustainably sourced knotty Rimu        Certified for Natural Burials

Issue 70, March 2021   |   13



CEMETERIES

In the December issue of Funeralcare 
we featured the wonderful planting by 
a group of volunteer gardeners at Te 
Henui Cemetery in New Plymouth. In 
this issue we take a wander through 
the contrast that is Karori Cemetery in 

Wellington, and find that though it’s not 
blessed by the presence of enthusiastic 
gardeners, there’s nonetheless a rugged 
charm about the rambling 40-hectare 
grounds that makes a visit to Karori 
something special. 

A rugged charm 
but Karori Cemetery  
is no Te Henui
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Above: The gardens in Te Henui 
cemetery, in contrast to the rugged 
charm of Karori Cemetery

Karori Cemetery is New Zealand’s 
second biggest cemetery after 
Waikumete, in Auckland, and was 
established in 1891 to replace 
the overcrowded Bolton Street 
Cemetery, then on the outskirts 
of Wellington town. Bolton Street 
is New Zealand’s oldest cemetery, 
established in 1840. In 1967 it 
was split in half to make way for 
Wellington’s inner-city motorway, 
and 3,700 graves were exhumed, 
most of them re-interred in a large 
vault under the park’s lawn. 

Karori Cemetery is the final resting 
place of about 83,000 people. It 
filled quickly and by the 1950s 
had nearly reached maximum 
capacity. Makara Cemetery became 
Wellington's principal cemetery in 
1965. 

The only plots available now at 
Karori are pre-purchased ash or 
family plots, and children's plots. 
Its crematorium is the oldest in 
Australasia, opening in 1909. It 
carries out about 450 cremations a 
year. 
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2021 NZ CoNFERENCE
30 May-1 June

NAPIER EVENTS & CoNFERENCE CENTRE

NEW DATES SET!
We know how much you were all looking forward to attending the Funeral 

Directors Conference in Napier 1-3 March and like us were disappointed to have 
it postponed at the last minute due to the move in COVID levels.

We are pleased to announce the new dates for the 
2021 Funeral Directors Conference in Napier are: 

Sunday 30 May – Tuesday 1 June
PROGRAMME The programme will stay the same, it can be viewed here: 

www.funeraldirectors.co.nz/2021-conference-napier/programme/

REGISTRATIONS All existing conference registrations have been rolled over to 
the new dates.

FLIGHTS & ACCOMMODATION We recommend you rebook your flights and 
accommodation today to get the best rates!

NEW REGISTRATIONS If you weren’t coming to conference but now with 
the change of date you can come, please contact National Off ice 

(04) 473 7475 or email linda@funeraldirectors.co.nz to register. 

A lot of work goes into organising our conference, 
we are grateful for your support.

6 THC’s



As you’ll know, adults don’t 
always think about their 
children’s and young people’s 
needs when organising a 
funeral. Too easily they can be 
the ‘forgotten mourners’. Yet, 
they can play a unique role in 
helping their parents, family 
and whānau to honour the 
person who has died and say 
goodbye to them.

Children can offer something that’s 
priceless. Their straightforward 
honesty, openness, and natural 
warmth can connect with the 
hearts of adults in a time of grief in 
a unique way. They can make the 
moment feel special and the loss can 
truly be shared across generations. 

Apart from what adults can gain 
from their presence, children’s and 
young people’s own loss and grief 
experience is supported significantly 
when they are respectfully acknowl-
edged at a funeral, openly included 
and cared for by family and whānau, 
and given the choice to contribute to 
the proceedings in ways that are age 
appropriate and meaningful for them. 

So what role can funeral directors 
play to encourage this? Here are 
some questions to ask yourself, so 
you can be ready to make a positive 
difference for young mourners:

• How do I answer when parents/
caregivers ask me if children or 
young people should go to the 
funeral? What do I tell them are 

the key factors to consider? What 
kind of support can I suggest 
could be put in place to support 
the child/young person if they do 
attend, especially is they become 
overwhelmed?

• What do I know about child and 
teen grief needs that I can share 
with parents/caregivers, if need-
ed? (you can contact Skylight on 
0800 299 100 or see  
www.skylight.org.nz to source 
helpful knowledge around this to 
assist your work.)

• How often do families initiate 
ideas for including their children 
or young people? If a family 
doesn’t, how often do I suggest 
options?

• Do I ever suggest that children 
and young people could be in-
cluded in a family/whānau meet-
ing about planning the funeral?

• What cultural differences have 
I observed or learned about in 
relation to the inclusion or not 
of children or young people at a 
funeral? 

• When have I seen children and 
young people included particular-
ly well at a funeral? What worked 
so well and why? What hasn’t and 
why? Was it meaningful for the 
child or young person, as well as 
for others?

• Is there any child or youth- 
friendly ritual or activity I’ve 
heard about from others that I 
could perhaps now offer to fami-
lies as a choice?

This kind of professional practice 
reflection helps improve the quality 

SKYLIGHT

They can offer something 
priceless: helping to include 
children and young people at a funeral
By Patricia Hendry for Skylight
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of your professional services because 
it facilitates your ongoing learning, 
even if you’ve had many years of 
experience. 

Keep in mind children and young 
people today are a different gener-
ation from even a few years ago. 
Social change is now happening at 
lightspeed. While their core grief 
support needs remain the same, the 
possibilities available for them to 
be included or their grief expressed 
and supported are being added to 
all the time. It wasn’t that long ago 
funeral directors would never have 
encouraged them to draw or write 
all over a coffin, or post memories of 
a loved one as a video blog off into 
cyberspace!

Just like adults, young ones of different 
ages, stages, cultures, and personali-
ties will each grieve and react in their 
own ways. No one size fits all. 

Use your role to work collaboratively 
with families and whānau, and their 
children and young people, to identify 
possible choices. Take the time to talk 
things through together, so they can 
feel choices they make are informed 
ones. The bonus is many of the ways 
children and young people can feel 
included and valued incur no cost to 
families at all, but the added value is 
priceless.

 “Our funeral director 
casually suggested 
options to our kids for 
them to consider. She 
told them they didn’t 
have to decide straight 
away. It was up to them. 
By the time she saw 
them next, our shyest 
child had written a 
poem which she asked 
her brother to read on 
the day. Our son said he 
wanted to help carry  
the coffin. Our teen said 
she’d prefer not to do 
anything, except she 
asked if she could put a 
flower on the casket. It 
all seemed just right. We 
would’ve never arrived 
there if they hadn’t been 
some ideas suggested to 
get them thinking.”  

- Christina and Alan

 “Our son was reluctant 
to be involved with a 
cultural tradition. Our 
wise funeral director 
suggested I just sit with 
him and explain why we 
do things that way. After 
that, he was keen. He 
just needed to under-
stand it.”  

- Ethan

Encourage each family and whānau 
to think about what might help 
their children and young people 
best connect with what’s will be 
happening. How can they mean-
ingfully contribute their own ideas, 
preferences, skills, and talents to help 
honour their loved one? 

Choices can include a wide range of 
things, such as…

• walking with or helping carry the 
coffin

• doing a drawing of their loved one 
for the funeral programme

• playing music on an instrument, 
singing, or suggesting songs or 
music to be played

Issue 70, March 2021   |   21



• lighting a candle in the ceremony
• taking photos 
• picking flowers for the casket 
• greeting guests 
• making cupcakes or other baking 

for shared refreshments 
• helping decide on the wording for 

the newspaper funeral notice 
• making a photo board, slideshow, 

or short video to share
• writing a story, letter, or card, or 

a drawing to tuck inside the coffin
• setting up a memorial website or 

social media page
• handing out memorial keepsakes 

as people leave
• helping to shovel earth into the 

person’s grave.

The list could continue and be very 
long, don’t you think? 

OTHER THINGS WORTH 
CONSIDERING
• Learn and use their names. Greet 

them if you meet. Tell them your 
name and role. This helps them 
know you are there to help.

• When you visit with families 
and whānau, invite children and 
young people to ask any ques-
tions they have about the funer-
al, or what’s happening to their 
loved one’s body. Ideally, have a 
family member present to check 
in with before you answer. They 
might prefer to answer that ques-
tion so support them to do that.

• Encourage families and whānau 
to share with their chosen funeral 
celebrant how they’d like them 
to acknowledge and include their 
children and young people, and 
to honour intergenerational rela-
tionships at the funeral.

• For children and young people 
who are not allowed to attend 
the funeral, or can’t, consider 
suggesting they be included in 
an alternative ceremony or some 
way to say goodbye – such as 
planting a memorial tree, having 

a small gathering to share stories, 
or lighting a candle on the funeral 
day and remembering them.

• Check with the family if any child 
or young person may want to 
view or speak privately to their 
deceased, either alone or with 
trusted others with them. What 
might work best and be the most 
helpful for them?

• Encourage the family or whānau 
to connect supportively with 
any child or young person who 
can’t be there, such as through 
calls, messaging, video chats, or 
letters/cards. 

• Encourage the parents/care-
givers to prepare their children 
and young people about what 
to expect at the funeral, in an 
age-appropriate way. If they lack 
confidence, perhaps you could 
offer to do that with them.

• Provide a quiet corner for young-
er children at the venue, offering 
such things as drawing or colour-
ing in items, books, or simple 
puzzles. Make sure parents/care-
givers know it’s there.

• Follow up with the family and 
whānau and their children and 
young people. Go over the things 
they liked or that worked well, or 
what was strange or funny. Affirm 
them for any contributions they 
made – no matter how simple – 
and thank them.

• Gift or loan a set of Skylight 
Memories Matter – a colourful 
box of cards, full of different 
activities and ideas to remem-
ber someone special who has 
died and to celebrate their life. 
Available at the shop at www.
skylight.org.nz or call 0800 299 
100 weekdays. 

Always point families and whānau to Skylight 
for further support for their grieving children 
or young people, especially if they seem to be 
struggling. See www.skylight.org.nz or call 
0800 299 100 weekdays.
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As I write this, I am involved 
in managing the fallout after 
a suicide. There are several 
observations I want to make. 

After this person’s death, their 
Facebook page became a tribute 
page, with large numbers of people 
posting messages about how much 
this person meant to them. It is 
natural to express grief; the prob-
lem is many people who posted on 
her wall were turning this person 
into some kind of saint. She was a 
human being with many flaws.

I saw a lot of statements, such as 
“She was the kindest and most 
loving person to walk the earth.”

These statements idolise the person 
and turn them into someone they 
were not. 

Idolisation makes the person to be 
greater than they were, and I feel 
this may make the grief process 
worse. Instead of mourning the 
losing someone who was a good 
friend, they are now mourning the 
death of one of the greatest people 
to walk the earth. 

A big part of grief can be processing 

the times when things didn’t go well. 
Often, when we experience grief, we 
think back to the times things we got 
wrong, the arguments we had, and 
the things we wish we hadn’t said or 
done. When we idolize someone, we 
take away the chance for people to 
process that grief. 

For those who read the Bible, they 
will know the passage from John’s 
Gospel that says “The truth will set 
you free.” (John 8:32). The lack of 
truth from idolisation will mean 
many people get stuck in their 
grief, they won’t be able to work it 
through because they are not griev-
ing the loss of a real person, they 
are grieving an imaginary person.

We need to teach people 
how to grieve and express 
their sorry in a positive 
way, such as… “You were 
a fantastic friend to me, 
you were always there for 
me, you really helped me, 
I will miss you.” State-
ments like this are a great 
way to honour the per-
son. They say what they 
mean to you, but they 
keep the person human. 

Another statement is, “There were 
times when you could be really 
stubborn but despite it all I really 
valued your friendship.” Expressed 
carefully, statements like this can be 
positive and allow us to acknowl-
edge what it was really like to be 
with this person. 

Many of these issues come from 

our lack of knowledge about how to 
process grief.

In school we are taught differential 
calculus, but not useful things like 
how to process grief. I encourage 
celebrants to teach people how to 
talk about someone who has died, 
encourage them to have a realistic 
view of the person. Sometimes we 
may feel we cannot say or think 
anything bad about a person, but to 
the right people, expressing this can 
help us begin the healing process. It 
can take us out of a place where we 
are stuck in idolisation and a grief 
for a person who never existed, 
and help us to really start working 
through the grief process. 

One of the biggest problems with 
suicide is copy-cat suicides, where 
one suicide “inspires” another. 
Knowing someone who died by 
suicide can be one of the biggest 
risk factors for suicide. I am 
concerned how idolisation could 
impact someone who is considering 
suicide.

Often when someone is thinking 
about suicide they are not thinking 
rationally. Here are some examples 
of this: A woman in one of my 
seminars said that after the death 
of a friend by suicide, she did not 
feel sadness, she felt jealousy – she 
was jealous that this person was at 
peace and everyone else was miser-
able. This may be a hard concept 
for some people to get their head 
around, but it is how many people 
think and feel. Knowing this means 
we need to be really careful about 
how we speak of people who died 
by suicide.

CHOICES

Grief and idolisation
By Michael Hempseed
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I know someone else who was 
considering suicide. They became 
obsessed with all the positive 
messages about a person who died 
by suicide that they thought they 
wanted that for themselves. They 
imagined themselves getting all that 
positive feedback. Because they 
weren’t thinking clearly, they didn’t 
realise they would be dead and they 
would not be around to see it.

Many people struggle to say or 
think anything bad about a person 
who dies, particularly by suicide. 
I know a mother who got up at a 
funeral and spoke about her son’s 
suicide. Instead of making him out 
to be the greatest human being who 
ever lived she said, “We all loved my 
son, but what he did was not okay.” 
I really admire that. As far as I am 
aware there were no repeat suicides 
after that. 

Michael Hempseed is the author of ‘Being 
a True Hero: Understanding and Preventing 
Suicide in Your Community.’ He has trained 
everyone from army medics to social 
workers to health & safety companies. He 

has an honours degree in psychology. The 
trauma page on his website has more info 
about this: https://www.beingatruehero.
com/trauma.html and he is happy to be 
contacted if people want more information.
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Trust is built in very small 
moments – it’s not earned in 
heroic deeds or even highly 
visible actions but through 
paying attention, listening, and 
gestures of genuine concern 
and connection. 

I wish I could attribute those words 
to me because I’ve certainly consid-
ered their truth and value. However, 
they’re stolen from researcher and 
author Brené Brown, penned in her 
book ‘Dare to Lead’ (Vermillion. 
Penguin Random House, 2018). 

Her phrase resonates because as 
funeral celebrants we must quickly 
build trust with individuals and families 
with whose lives we intersect at the 
most critical and vulnerable of times. 

What leads to this fast-traced trust is 
the experience and ability to use all 
our senses; to have them intensely 
tuned to subtle nuance and non-ver-
bal cues. To be acutely aware; to 
pay attention and to use everything 
that’s been learned over time to help 
traverse each and every situation, 
whether that’s at a crack house or a 
mansion, a funeral business meeting 
room or a kitchen table. 

It’s not ‘fly by the seat of your pants’ 
stuff, though funeral celebrants do 
need to think on their feet, navigate 
the curve balls and, to use a word of 
the moment, pivot. There’s no room 
for ego or self-importance in this work. 

A good funeral celebrant listens, 
pays attention and expresses genu-
ine concern and connection with the 
bereaved in a way that relates to 
them and to their unique situation. 

In other words, all the celebrant’s 
emotional radars are focused to pick 
up and negotiate the vibe. They will 
know how to listen to the dominant 
voice while drawing out the quiet 
one, the child, the person walking 
the periphery of a room. 

Then, from the information received, 
we do our very best to create, write, 
and reflect it in an appropriate story 
or celebration of life – and it needs 
to be spot on all the time. We know 
this, because a funeral celebrant 
becomes the front-liner; the person 
responsible for holding the cere-
monial space and a representative 
of the funeral businesses they 
work with because from an outside 
perspective, there’s rarely a distinc-
tion between the two. 

So, the relationship between cele-
brant and funeral director is critical, 
though really it’s a triangular rela-
tionship comprising the family, the 
funeral director, and celebrant. And, 
at its foundation is trust. 

Every funeral director will have their 
‘go to’ celebrants, probably based on 
their relationship and confidence in 
their skill that’s developed over time. 
And when something’s working then 
why change it? 

The answer to that is that nothing 
ever stays the same. A favoured 

celebrant may be unavailable or 
perhaps change their professional 
direction. To trust someone new will 
mean taking a risk, being brave. 

But do test them out. Discover if they 
pay attention, listen, and have the 
integrity to share a genuine concern 
and connection with your families. 

In the unregulated arena of funeral 
celebrants, I believe a good place to 
look for a qualified funeral celebrant 
if you need one is the Celebrants 
Association of NZ. 

Member celebrants have passed 
the organisation’s ethics test, and 
chances are they’ve also attended 
courses at one of the CANZ-approved 
training providers. If they are a 
Validated member of CANZ (VCANZ), 
they have proven, recent ongoing 
professional development against 
a range of criteria, and this gives 
funeral directors confidence that they 
want to keep their content fresh. 
 

Lianne Fraser is a celebrant in Taupo, and 
is National President of the Celebrant 
Association of NZ.

CELEBRANTS

The trust test: paying attention, 
listening, showing integrity
By Lianne Fraser, VCANZ

CANZ celebrants must pass and adhere 
to a code of ethics and professional 
standards which gives funeral 
directors an additional assurance 
of knowledge, professionalism and 
integrity.

CANZ celebrants participate in 
professional development to enable 
high quality ceremonies.

CANZ celebrants foster a strong 
relationship with funeral directors and 
families.

www.celebrantsassociation.co.nz

Celebrants’ Association of New Zealand Inc.
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Many of you will be familiar 
with the clinical work of 
Palmerston North-based 
pathologist Cynric Temple-
Camp. Some will also know 
he is the witty and engaging 
author of last year’s “The 
Quick and The Dead”, and 
2017’s “The Cause of Death”.

While his subject matter is 
frequently confronting, his writing 
style is pleasantly conversational. 
The result is a very readable 
book that is both informative and 
entertaining.

“The Quick and The Dead” is dedi-
cated to the memory of Jason Chase. 
The intriguing story of the young 
shearer is a testament to coronial 
service work and its underpinning 
purpose – what the living can learn 
from the dead. 

Missing for three weeks in the bush, 
Chase‘s body was found, seemingly 
without trauma, in a dry river bed. 
His cause of death could not be 
determined at the time. Several 
years and a chance conversation 
later revealed the most likely cause, 
and a meeting with Chase’s whanau 

and friends confirmed the suspicion 
that his death was due to locally- 
known tree nettles.

Chase’s story is one of many fascinat-
ing tales, each concluding respect-
fully “Requiescat in Pace”. Rest In 
Peace. 

I learned more of the sequence of 
events in the murder of Scott Guy. I 
learned a lot about gunshot wounds, 
and when and why they are fatal. I 
learned more than I needed to know 
about Putzi flies, and my husband 
learned the reason why every item of 
laundry, from sheets to underwear, 
was ironed during his time in South 
Africa. Thank goodness for Temple-
Camp’s Grandma Maude.

I remembered the scores of sudden 
deaths I’ve attended, and all the 
scenes that taught me something 
new: those discovered long-dead, 
those who were ejected enormous 
distances from vehicles, those who 
were not where they died. 

Dr Temple-Camp muses that “In 
news stories … you often hear the 
phrase ‘A post-mortem investigation 
will be carried out tonight.’ It sounds 
routine, but it doesn’t do justice to 
the scale of the task.” 

In parallel, we often hear, and this 
book is no exception, that “… the 
body will be returned to the family 
tonight”. Unless the funeral home is 
a 10-minute drive away, and a closed 
casket is the order of the day, this 
comment as well does no justice to 
the scale of the task.

Royalties from the sale of the book 
go to the Palmerston North Rescue 
Helicopter. 

BOOK REVIEW

The Quick and The Dead 
By Cynric Temple-Camp, Reviewed by Kay Paku

Imprint: HarperCollins NZ 
Published: July 2020 
RRP: $39.99 (paperback)

This book offers  
us a different  
perspective on  
sudden death,  
and would be a  
worthwhile  
additional to  
your funeral  
home library. 
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INNOVATION

Silky idea
COVID-19’s hit was a disaster 
for the fresh flower industry. 
Many crops were destroyed 
during the Level 4 lockdown 
and the price of fresh flowers 
doubled.

But unique challenges can lead to 
unique ideas. Enter florist Gabrielle 
Malins, of Matakana (just north of 
Auckland).

This month she launches Eternal 
Flowers: casket sprays and altar 
arrangements made from the high-
est-quality silk that can be rented 
at a cheaper price than traditional 
flowers.

With funeral homes standing to get 
a percentage of sales, Gabrielle said 
she hoped they see it as an exciting 
new revenue opportunity that offers 
customers a more cost effective 
option as well.

Silk flowers have come a long way 
since the plasticky artificial ones 
of yesteryear, and Gabrielle spent 
months sourcing the very best on the 
market.

“Now each flower is individually 
crafted. It’s near impossible to tell 

to help lower  
     funeral cost
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the difference between fresh and 
quality silk flowers,” she says.

When pitching the idea to a funeral 
home, she says, “they were really 
stunned at the quality and told me 
that to buy a similar fresh spray it 
would be $600-$800”. 

“It’s fantastic to think grieving 
families can now get a beautiful 
arrangement for their loved one at a 
fraction of the price”.

While that quality comes at a cost, 
with each casket spray costing more 
than $1000 to create, Gabrielle says, 
“the sprays are more sustainable 
than traditional flowers, being able 
to be used multiple times instead of 
being thrown out after a service”.

It has also given Gabrielle the chance 
to create a uniquely New Zealand 
spray. Packed with natives, it’s 
bursting with pohutakawa flowers, 
something that would be impossible 
with fresh flowers.

Other sprays use flowers such as 
peonies, a notoriously difficult 
flower to grow that blooms for only a 
short time. 

“Silk flowers mean 
customers can get 
sprays with flowers 
they love, at any 
time of the year, in 
perfect condition,” 
she says.

Eternal Flowers is launching with a 
range of eight sprays and matching 
altar arrangements, but Gabrielle 
believes it could be extended to 
several more products, including silk 
mementoes. 

“With funeral homes to share in the 
revenue I hope to build a business 

that really works hand in hand with 
the industry.”

Funeral homes will be able to have 
a display spray to show customers, 
along with a brochure of the full 
range. Sprays will then be couriered 
ahead of the service.

“I’ve had nothing but support from 
funeral homes so far. 

“Funeral Directors Association 
President Gary Taylor gave me an 
hour of his time to chat through my 
idea, and my local funeral home, 
Morrisons, in Warkworth, has been a 
real sounding board,” Gabrielle says.

“Initially I specialised in weddings, 
but when COVID-19 hit I didn’t 
know how long it would be before 
weddings would be held again. It 
forced me to think out of the box 
and I’m now really grateful for that 
experience.”

Gabrielle received a government 
grant to start Eternal Flowers.

“I had to submit a really rigorous 
business plan to get the funding but 
I believe it’s held me in really good 
stead to launch this new product.

“Casket spray rentals are common in 
places like the UK and the US, and 
it’s great to think New Zealanders 
will soon have a more cost effective 
and sustainable option when it 
comes to funeral flowers”. 
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A start-up US company has 
opened the doors to what is 
believed to be the first full-service 
human-composting funeral home, 
turning bodies into soil.
The Recompose process takes about 
30 days, starting with the body 
being placed in a steel cylinder filled 
with wood chips and straw. After a 
few weeks, the process continues 
in ‘curing bins’ – large boxes, one 
per body, where the soil rests and 
continues to exhale carbon dioxide. 

Friends and chosen family of the 
deceased can watch that laying-in 
process over a livestream — or, once 
coronavirus restrictions are lifted, 
in person. So far, about 30% of the 
bereaved have chosen that option.

The first bodies were laid in 
Recompose, which is based in 
Seattle, Washington State, on 
December 20 last year. 

Regulators say the soil must maintain 
a temperature of 131 degrees 
Fahrenheit for 72 hours, which helps 
to safely cook away pathogens like 
fecal coliform and salmonella. Air is 
blown in to help with the composting 
process, and exhaust is released 
through carbon-activated filters.

Each vessel is supervised for 
temperature and moisture content 
with the help of sensors that note 
temperature readings every 10 
minutes. This ensures the microbes 
inside are receiving what they require 
for safe and efficient composting, 
along with rotating each vessel a 
few times during the process, as all 
compost needs turning. 

The local clean air agency says the 
emissions and odours from the natural 
organic reduction process (NOR) are 
expected to be minimal compared 
to other operations they review, 
including cremations.. Recompose’s air 
permit requires no visible emissions, 
adequate filters, no detectible odours 
and independent review by a third 
party every three months.

The State requires Recompose 
and a third party to test for those 
pathogens along with heavy metals, 
including arsenic, lead and mercury 
in the final soil. The State also 
restricts people who have contracted 
certain diseases such as TB and prion 
infections such as Creutzfeldt-Jakob 
disease from undergoing NOR.

When the process is complete, the 
family can either collect the soil 
or donate it to a nearby ecological 
restoration project. So far, most families 
have chosen to donate the soil.

Recompose costs US$5,500 
(NZ$6,700) for everything: the body 
pickup, the paperwork, the process 
itself and an optional service. 

Death care prices in the US tend to 
be inconsistent. Though Recompose’s 
pricing isn’t especially expensive, 
it’s not especially cheap, either. 
According to a 2020 price survey, 
cremation prices in Washington State 
vary by 745% and burial prices by 
more than 400% - from US$1,390 for 
the most frugal, direct, no-service 
burial to $11,100 for a complete, 
high-end funeral service.

It’s been a long journey for 
Recompose founder Katrina Spade, 
involving almost a decade of research, 
planning and raising funds as well as a 
campaign to change state law.

An architecture student at the 
University of Massachusetts at 

ALTERNATIVES 

Full-service composting 
funeral home opens in US
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Amherst, she first looked into funeral 
alternatives while enduring a minor 
mortality crisis of her own, and 
found when it came to traditional 
burials, options were limited. 
Cremations tended to be carbon-
intensive, while rural green burials 
were rare and inconvenient for those 
dying in cities.

She explored composting as a kind of 
soil-based cremation, leading her to 
complete her master’s thesis on the 
subject. ‘Of Dirt and Decomposition: 
Proposing a Place for the Urban 
Dead’ was published in 2013. 

Below and right: The steel Recompose 
compost cylinders
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CEMETERIES

Significant  
Anglo-Saxon burial site  
uncovered in UK

A massive Anglo-Saxon burial site has 
been uncovered in Northamptonshire 
in the United Kingdom. 

Bronze Age double-ditched barrow 
(foreground, from 1800-1500 BC) with 
two Bronze Age post-built structures in 
the background, dating back to and 500-
600 AD. On the right is part of the Saxon 
cemetery dating to 500-600 AD
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Nearby, archaeologists also 
discovered a 4000-year-old Bronze 
Age round burial site, or round, 
with potentially unique mortuary 
structures. 

The archaeologists uncovered a total 
of 154 Anglo-Saxon burials, dating 
back around 1500 years, holding 
nearly 3000 objects, from weapons 
to jewellery. Their work took 12 
months and covered a total of 15 
hectares.

A nearby Anglo-Saxon settlement 
also held 42 structures that were 
approximately 1500 years old. The 
Anglo-Saxon period lasted for about 
600 years from about 410 to 1066, 
when migrants settled in England, so 
the fresh discovery would have dated 
to the early part of that period.

Older finds at the site included 46 
prehistoric burials and seven struc-
tures – three burial mounds, called 
barrows, and four buildings – dating 
back to the Bronze Age, which lasted 
from about 2300 B.C. to  
800 B.C. in Britain. The treasure 

trove of artefacts provides a snap-
shot of how these ancient people 
lived and died.

The site was only discovered when 
several companies began developing 
a new housing estate near the small 
village of Overstone. 

Archaeologists from the Museum of 
London Archaeology (MOLA) carried 
out the site excavation, which was 
funded by the housing companies 
that bought the land. 

"The Overstone site contains by far 
the biggest Anglo-Saxon cemetery 
ever found in Northamptonshire," 
says MOLA project manager and 
archaeologist Simon Markus.

"It is rare to find both an Anglo-
Saxon settlement and a cemetery in 
a single excavation."

The team unearthed approximately 
150 brooches, 15 rings, 2000 beads, 
75 wrist clasps and 15 chatelaines 
(decorative belt hooks). These items 
suggest the residents were fairly 
wealthy for the time. They also 

found 25 spears, 40 knives and 15 
shields, as well as personal objects 
such as cosmetic kits and bone 
combs. 

Another noteworthy find was a 
patch of Anglo-Saxon textiles. 
Usually, such ancient fabric disinte-
grates before archaeologists can get 
to it, but this scrap was mineralized 
and preserved by a nearby metal 
brooch. 

"The excavations will help us under-
stand the way people lived in both 
the Anglo-Saxon period, around 
1500 years ago as well as the Bronze 
Age, nearly 4000 years ago," Mr 
Markus said.

"The human remains will tell us 
about diet, health, and even the 
origins of the people themselves, 
while their buildings can teach us 
what their day-to-day lives were 
like and how they utilized the local 
landscape in these two different 
periods." 

The photographs are courtesy of and are 
copyright to Museum of London Archaeology

Archaeologists clean the double-ditched bar-
row monument, dating back to 1800-1500 BC

A burial containing several pieces of 
jewellery, dating back to 500-600 AD

A burial containing a single brooch, 
dating back to 500-600 AD
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A cremation urn 
(buried upside 
down) outside one 
of the post-built 
structures, dating 
back to 1800-1500 
BCA collection of Sax-

on cremation urns 
within the ceme-
tery, dating back 
to 500-700 AD

A Bronze Age post-built structure outside 
the double-ditched Bronze Age barrow, 
dating back to 1800-1500 BC
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Archaeologists lift one of the Bronze Age 
cremation urns, wrapped in bandages to 
protect it for transport.

A decorated Bronze Age cremation urn, 
buried outside one of the Bronze Age bar-
row monuments

A decorated Bronze Age cremation 
urn, buried outside one of the 
Bronze Age buildings, dating back 
to 1800-1500 BC

Archaeologists excavate one of the 
Bronze Age round barrow monuments, 
dating back to 1800-1500 BC
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Misinformation is rife in the wide 
web world. It goes beyond the 
hyperbolic “Believe nothing of 
what you hear and only half of 
what you see” which, pointedly, 
the internet would have me 
believe can be attributed to 
Benjamin Franklin, Edgar Allan 
Poe, AND Dinah Craik.

The more the internet-of-things 
makes devices smarter, the more 
it seems to make those using them 
less so. Why are we so ready to 
believe what we read? Not just 
on social-in-origin media such as 
Facebook and Twitter, but increas-
ingly on professional-in-origin 
platforms such as LinkedIn, and even 
information originating from our 
own trusted networks.

While it might be relatively easy to 
spot fake news, it can be consider-
ably harder to recognise untruths 
masquerading as facts within emails, 
stories and opinion pieces.

The internet tells me we are lied to 
between 10 and 20 times a day, and 
I think I believe that. Most of those 
lies are mostly harmless White Lies, 
told to protect someone from hurt 
or preserve their dignity. It is under-
standable that children lie to avoid 
punishment, or those in danger 
lie for self-preservation. There is 
consideration in lies told to spare 
embarrassment or avoid a socially 
awkward situation.

At the opposite end of the spectrum 
are Black Lies, designed to reflect well 

on the messenger at the expense of 
someone else. To add a bit of colour 
we could rename them Orange after 
recent stateside events. Then again 
perhaps not: I spent a lot of time with 
Orange Guy last year, and despite his 
proverbial proximity to lies, damn 
lies, and campaign promises, Kiwi 
Orange Guy has integrity.

There is nothing honourable about 
Black Lies. Lies to increase employ-
ment opportunities. Lies to win the 
admiration of others. Lies to distort, 
control, or withhold information. 
These are about ego rather than 
community. They can be profoundly 
damaging, and often fly under our 
radar. I’ve been on the “ouch” end of 
many over the years. I suspect that 
makes me a member of a not-so-ex-
clusive club with zero loyalty benefits.

Lies blindside us. One minute we’re 
on the bus. The next we’re standing 
in the road wondering what the hell 
just happened. Somebody lied. No 
one on the bus noticed.

Can we get better at noticing? We’ve 
become pretty adept at reading body 
language to unmask lies. Is there a 
way to tell if the written word contains 
misinformation? The answer is abso-
lutely. Yes indeed. When we apply a 
logical mindset instead of an emotional 
one, we can uncover lies in print.

HERE’S HOW.
Check facts. Look for evidence. Ask 
questions:

• What is the purpose of the story? Is 
it to inform, empower, or entertain, 
or is it to promote the writer?

• What is the source? Is the author an 

accredited or experienced spokes-
person for the issue? If not, who is?

• What are other sources saying? Are 
they saying the same thing? Who 
is saying the same thing? Who is 
saying something different?

“Repeat a lie often enough and it 
becomes the truth.” I believe this 
pearl of wisdom was uttered by 
Joseph Goebbels, which should be 
warning enough. Be responsible - 
don’t repeat it till you’ve tested it.

The structure of the message and 
the language used are also revealing. 
There are some common tools, 
words and phrases that people use 
when they’re fudging it:

• Trusted Source. Quoting an ex-
pert source is a great way to get 
a point across: watch for an unre-
lated message embedded within.

• Trust Language. Honestly. Truth-
fully. Certainly. Actually. You may 
not believe this but …

• Generalising Language. Always. 
Nobody. Never.

• Foggy Language. But. Without. 
Tried. Wanted.

• Avoiding Contractions. “Do not” 
instead of “Don’t”. “Cannot” vs 
“Can’t”. “I have” vs “I’ve”. Some-
one famous once proclaimed 
that he “…did not have sexual 
relations with that woman.” “No” 
would have sufficed.

• Distancing. Using “the car” in-
stead of “my car”, “we” instead of 
“I”. Who is the “we”?

• Vague Detail. “We consulted 
extensively with…”, “Industry sup-
ports our assertion that…” Who, 
when, where and how?

Out of interest, I used the language 
test on an article I knew to be, 
ermm, “misleading”. It was indeed 
revealing. I urge you to try it. It’s fun. 
Would I lie to you?
Email me: boffin2coffin@gmail.com

BOFFIN TO COFFIN

Tell me lies
By Kay Paku
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EMPLOYMENT MATTERS

Lessons in integrity and ethics
What culture do you bring to your business?
By Paul Brown

Time and time again, I see a 
company’s culture and values 
failing to serve the business and 
the staff working in it. From my 
experience this applies to most 
government departments and 
many large corporates – but 
also to many small businesses. 
What values does your decision-
making convey?

The Donald Trump model of  
decision-making is certainly entertain-
ing, but the clear message is ‘If you 
dare to disagree with me I will fire 
you.’ That is a sure way to surround 
yourself with idiots who cannot or 
will not think for themselves.

Culture is a powerful force, and 
where the status quo does not allow 
for honest internal communications, 
businesses can end up facing disaster or 
costly steps to recover in courts of law. 

‘CULTURE OF 
CONCEALMENT’
One of the biggest safety scandals 
facing a private company today 
is that of Boeing, after two fatal 

crashes of the 737 Max aeroplane 
killed 346 people. An investigation 
blamed the “culture of concealment” 
at Boeing, along with the plane 
maker’s unwillingness to share 
technical details. 

The Boeing 737 Max has been 
grounded since March 2019 after the 
crashes, and the US investigation was 
highly critical of both Boeing and 
the regulator, the Federal Aviation 
Administration (FAA): “Boeing failed 
in its design and development of 
the Max, and the FAA failed in its 
oversight of Boeing and its certifica-
tion of the aircraft,” the 18-month 
investigation concluded. 

The 250-page report goes on to say 
“[the crashes] were the horrific culmi-
nation of a series of faulty technical 
assumptions by Boeing's engineers, 
a lack of transparency on the part of 
Boeing's management, and grossly 
insufficient oversight by the FAA". 
"Cost-cutting … that jeopardised the 
safety of the flying public", a "culture 
of concealment over issues with the 
aircraft” and "troubling misman-
agement misjudgements" are just 
a snapshot of the stinging charges 
against Boeing.

Boeing admits “mistakes 
were made”, and now 
wants to focus on get-
ting the 737 Max back 
in the air. However, 
other investigations are 
outstanding, including 
a giant lawsuit from 
relatives of those killed 
in the second crash, in 
Ethiopia. It appears the 

 culture at Boeing was 
one of lying and deceit. 
Nobody had the courage 
to speak up, and in the 
end 346 people died. 

VW’S EMISSIONS SCANDAL
Another example is Volkswagen’s 
now infamous engine emissions 
scandal, which began with a ‘no 
failure’ culture. The diesel engine 
developed in 2015 failed to meet 
emissions standards. But rather than 
fix the issue, VW covered up the 
problem by installing software in 
11 million diesel-powered vehicles 
worldwide that was designed to beat 
emissions tests by using phony data. 
These ‘defeat devices’ made the cars 
appear safer for the environment 
than they actually were. 

Why would such a venerated brand 
make such a poor decision that ended 
up costing the company more than 
$33 billion in fines, penalties, finan-
cial settlements and buyback costs as 
of June last year. The answer lies in 
the culture cultivated by its leaders. 

CEO Martin Winterkorn was a 
demanding boss who abhorred fail-
ure. Former executives described his 
management style as authoritarian 
and aimed at fostering a climate of 
fear. Winterkorn also set ambitious 
goals for public growth, including 
that of becoming the world’s largest 
carmaker. He aimed to do this by 
breaking into the US market in a 
big way: the company sold 5 million 
cars in the first half of 2015, thereby 
briefly holding the title.

But achieving Winterkorn’s goal 
at all costs had a big price, which 
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eventually included a notice of 
violation from the Environmental 
Protection Agency, a criminal 
investigation by the US Department 
of Justice, and dozens of class-action 
lawsuits against VW. 

The culture of VW discouraged open 
and honest communication, one of the 
checks and balances to identify and 
address cheating, fraud, and safety 
issues. A culture with high standards 
that accepts failures as growth oppor-
tunities, on the other hand, benefits 
both the company and employees. 

PERSONAL PRINCIPLES
While multinational corporate 
failures can seem quite removed 
from our own personal businesses it 
remains important to reflect on our 
own personal principles and the core 
values we bring – and display – to 
the workplace. 

Clarifying our own core values can 
guide us to make better decisions 
with our time, energy, relationships 
and business goals. Core values 

around honesty, integrity, generosity, 
work-life balance, family time, and 
education can determine the type of 
leadership and culture you create. 
It’s very hard to be an authentic 
leader without this degree of 
value-awareness. 

As we move forward into a new 
year after one that tested many of 
our values and possibly prompted 
difficult decisions, now is the ideal 
time to get a deeper sense of what 

you value most and what message 
your decision-making sends to staff. 

This could be life-changing, both 
personally and professionally… 

Paul Brown is principal of PB 
Employment Law, which provides 
employment law advice to employers. 
Any questions regarding this column 
can be emailed to paul@pblaw.nz or 
by calling 032222385 or by checking 
the website: www.pblaw.nz
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For as little as NZ $57.50+gst per issue, your firm could be listed in full colour in the 
New Zealand Funeralcare Service Directory.

DIRECTORY
The Service Directory is available to FDANZ, FSTT and AFDA members. Listings for 
Australian firms will appear after the New Zealand listings. If you wish to be part of the 
Directory, please contact FDANZ on 04 473 7475 or email info@fdanz.org.nz

Barry Hayman
Manager

ASHBURTON

BLENHEIM

www.canterburychristianfunerals.co.nz

New Zealand owned and operated

Ph 03 358 8807
22 She�eld Crescent, Christchurch

CHRISTCHURCH

Everybody 
deserves 
a good 
send-off
Simply, good 
value funerals

65 Vickerys Road, 
Wigram, Christchurch

PH (03) 341 6117
chchcremations.co.nz

C H R I S T C H U R C H

C R E M AT O R I U M
F U N E R A L S

0800 99 22 00

South Island
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DUNEDIN

DUNEDIN | MOSGIEL | PALMERSTON

Andrew Maffey

FUNERAL DIRECTORS
Johanna Kinvig
Donna Jenkins
Chaim Cleavin

Nicky Third

Melanie Pearson 
Jodie Hope 

Genea Vincent 
Kiley Sparrow

OFFICE
Barbara McClenaghan

03 455 5074
Office, Chapel, and Reception Lounge 

523 Andersons Bay Road, Dunedin 
office@hopeandsons.co.nz

www.hopeandsons.co.nz

GERALDINE

INVERCARGILL

MOSGIEL

NELSON

160 Mountain View Road, Timaru
11 John Street, Waimate

 0800 686 2148office@aoraki.kiwi.nz          

 www.aoraki.kiwi.nz

TIMARU

306 Great North Road, Winton 9720
Phone 03 236 7586 | Fax 03 236 0975

office@wintonfunerals.co.nz

Funeral Directors
Averill McBride and Dave Fraser

Winton Districts
FUNERAL SERVICES 

A Division of J Fraser & Sons Ltd

WINTON

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

Cnr. Esk and Doon Streets,
INVERCARGILL

OUR TEAM IS DEDICATED
TO MEETING YOUR NEEDS

Call us on 03-218 4095
Or visit our wesite

www.frasersfunerals.co.nz
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P. 07 846 1561
A. 49 Seddon Road, 

Hamilton PO Box 5523, 
Frankton 3242

W. seddonpark.co.nz 

HAMILTON

There in times of need
KAPITI COAST FUNERAL HOME

9 - 1 1  H i n e m o a  S t r e e t ,  P a r a p a r a u m u

For 24 Hour Assistance 
Phone: 04 298 5168

www.kapiticoastfuneralhome.co.nz

John

Merryn  Andrew Malcolm Diane

Graham
Rodney

KAPITI

Pukekohe Waiuku Tuakau & Districts 

09-236-8919        admin@grahamsfunerals.co.nz 

Funerals and Memorials 

                                   www.grahamsfunerals.co.nz 

“Specialist in National & International 
Transfers to any destination around the World”

CHAPEL & RECEPTION LOUNGE
18 Norman Spencer Drive, Manukau City, 
Auckland 2104, NEW ZEALAND
Ph +64 9 262 3700   |   Fax +64 9 262 3705

info@tatupufunerals.co.nz
www.tatupufunerals.co.nz

AUCKLAND SOUTH

for beautiful funerals

Contact: Stephen Dil and Team
185 Schnapper Rock Rd Albany  Auckland

09 415 8720   www.dils.co.nz

Caring  for  Aucklanders 
for  generations
Mt Eden
400 Dominion Road
09  638 9026

Henderson
150 Central 
Park Drive
09 835 3557

Pakuranga
2A Udys Road
09 576 7108

Mangere
51 Kirkbride Road
09 277 2526

Kohimarama
353 St Heliers 

Bay Road
09  521 0300

Papatoetoe
110 Kolmar Road

09 277 2526

davisfunerals.co.nz

AUCKLAND

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

North Island

CARTERTON

     ichmond Funeral Home Ltd
            (Peter and Jenny Giddens)    

www.richmondfuneralhome.co.nz

Serving all Wairarapa districts
Incl. Carterton, Greytown, Featherston & Martinborough.

10 Richmond Road, 
 Carterton.

Ph: (06) 379-7616                 
Fax: (06) 379-7624 
giddens@xtra.co.nz

R

CAMBRIDGE

Funeral services with Dignity and Sincerity

FDANZ

07 827 6037
3 Hallys Lane, Cambridge

office@grinters.co.nz www.grinters.co.nz
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257 Devon St East, New Plymouth � � 
PHONE ANYTIME 759 0912 www.vospers,co,nz �' 

Dunstall’s Funeral Services
Corner of Edwardes & Bower  

Streets, Napier

(06) 835 7196
office@dunstalls.co.nz 

www.dunstalls.co.nz

NAPIER

When a death occurs in your family, 
you will be cared for by ours.

Personalised Services | Traditional & Eco Caskets
Selection of Hearses | Pre Paid Funerals

24 HOUR CARE AND SERVICE
New Plymouth: 06 759 2200

Stratford: 06 765 7859   www.eagars.co.nz    

NEW PLYMOUTH/STRATFORD

TAUMARUNUILOWER HUTT

MATAMATA
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17 Parata Street,  
PO Box 300, Waikanae 5250  

info@waikanaefuneralhome.co.nz 

Tel 04 2936844 

LEVIN

Here when you need us...
• Comfortable Chapels in Levin, Otaki and Shannon
• 24 hour Call Out Service
• Suppliers of Granite Memorial
   Headstones
• Pre-arranged and Pre-Paid funerals

LEVIN        OTAKI        SHANNON

PALMERSTON NORTH
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Phone: (07) 378 9636
Fax: (07) 378 9480

www.taupofuneral.co.nz
Email: taupo.funeral@xtra.co.nz
117 Rickit Street, Taupo

Taupo Crematorium

Taupo Monumental Work Ltd

Taupo Funeral Services Ltd
Founders Chapel of Remembrance

TAUPO

Heritage Brothers
Funeral Services

Repatriation Specialists
Servicing the Gold Coast, Brisbane & 

Northern New South Wales
(0061 7) 55 358 758

Funeral Home & Chapel
43 West Burleigh Road, Burleigh Heads

Gold Coast, Queensland

06 349 0202 K dempseyandforrest.co.nz

Helping Wanganui celebrate life since 1933.

WAIHI FUNERAL SERVICES LTD
WAIHI MONUMENTAL SERVICES LTD

Simon and Donna Manukonga 
 FDANZ, NZEA, MNZAC

• Obligation free quotes on monumental stones and repairs

• Selection of cremation urns

• Pre-arranged and pre-pay funerals

• Grief counselling available

8 Devon Street, Waihi – Tel. 8638791
waihifuneralservices@xtra.co.nz

Providing Professional Services to Waihi and surrounding area

WAIHI

leveland
Funeral Home

www.clevelandfunerals.co.nz

173-179 Ingestre St, Wanganui

Ph 345 5522

WANGANUI

Steadfast  support 
for  our  community

Whangarei
09 437 5799

199 Kamo Road
Whau Valley

Whangarei

Dargaville
09 439 8048

15 Gladstone Street
Dargaville morrisandmorris.co.nz

WHANGAREI

Helping celebrate life since 1990

Ph 07 307 1111   |   21 King Street, Whakatane
Email: willettsfuneral@xtra.co.nz

www.willettsfuneralservices.co.nz

Proud  
to be 100%  

Locally  
Owned

Funeral Services Ltd

WHAKATANEUPPER HUTT

Services

AustraliaAustralia

262 Ohaupo Road, Te Awamutu  

07 870 2137
office@rosetown.co.nz  www.rosetown.co.nz

Proudly serve the people of Te Awamutu, 
Otorohanga and the surrounding areas.

FDANZ

TE AWAMUTU

TAURANGA

From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.
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From $57.50 (plus gst) 
per issue, your firm could 

be promoted here.

pyrotek.com

SERVICES INCLUDE:
• Cremator Rebuilds
• Refractory Repairs 
• Mechanical Servicing

Brendon Tod
Sales Engineer

bretod@pyrotek.com 
+61 (9) 2653 534

REFRACTORY SUPPLY & 
INSTALLATION SPECIALISTS 

SUPPLIERS OF:
• Refractory Materials
• Thermocouples
• Heat Resistant PPE

Prompt, personalised service 

EMAIL sales@windsorindustries.co.nz
PHONE 06 376 6499
ADDRESS 28 Sedcole Street, Pahiatua

Suppliers of  premium quality:
• Caskets
• Coffins
• Urns
• Crosses

AIR SERVICES

Suppliers of a full and extensive range of coffins and 
caskets to the funeral industry. 

 Eco -  Friendly 

 Solid Timbers 

 Foil Board Caskets 

 Painted Caskets 

 Urns 

 Marker Crosses 

For friendly personal 
service 24hrs per day/7 
days per week 
 
Contact; 
Colin,Anne,or the team 
on 
 
Ph   03 4181867 
Fax  03 4181895 
Cell 0274180867 

CASKETS

Suppliers of high quality
- Memorial plaques
- Memorial vases
- Metal signage

Any size and shape in a range of finishes
Phone (09) 444-8235 Fax (09) 444-5328

Email info@rawhitesigns.co.nz

CASKET SIGNS & PLAQUES

0800 327 669
www.eapservices.co.nz/booking

Employee Assistance Programme (EAP) 
is a professional, confidential support 
service for employees, paid for by FDANZ.

Free Counselling Service 
for all FDANZ members

FREE COUNSELLING

TM

Manufacturers 

Regal In House Embalming 
Education Training  

Available
Phone: 0800 734 257

FUNERAL SUPPLIES

 Innovation

 Memorial products

 Hearse fit out parts

 Excellent, friendly service

 Casket hardware & drapery

 Eckels embalming products

 Urns, keepsakes & jewellery

 Cemetery & funeral equipment.

AND NOW:

Locally manufacturing mortuary equipment!

Call 07-848 1692 or order online mortech.co.nz

Call 09 215 0809 or 021 360 306 
www.DepartureLoungeCaskets.com

Honour your loved  
one in a special way
Reflect their unique life and personality 

Choose from our wide range of beautiful,  
environmentally sustainable caskets & urns
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LAST WRITES

A volunteer headstone restorer is 
undaunted by a challenge to his 
work at Nelson's historic cemetery. 
Brian McIntyre and his team of 
volunteers spend their mornings 
at Wakapuaka Cemetery, and 
over two and a half years, they’ve 
cleaned and restored headstones. 
They also weed graves and mow 
the grass. However, as Stuff 
reports, Nelson City Council has 
sought legal advice to determine 
whether volunteers can work on 
monuments where family cannot 
be contacted. A council spokesman 
says the graves’ age meant most 
relatives of the deceased were 
either long dead, or unaware 
their ancestors were buried at the 
cemetery. McIntyre had put ads 
in the newspaper and posted on 
Facebook asking people to get in 
touch if they wanted their family 
headstones left untouched. This 
usually resulted in more people 
asking for long-dead relatives’ 
graves to be shown a little love, 
he says. However, the council says 

there have been complaints about 
the group touching family memo-
rials after they had been asked not 
to, the quality of the work, and 
health and safety issues. Historic 
headstones have been inadver-
tently damaged and the cleaning 
methods can result in a faster 
decline of a headstone overall. 
McIntyre denied any damage had 
been done. “One lady complained, 
when we showed her what we’d 
done she was quite happy. New 
Zealand Master Monumental 
Masons Association vice-president 
Lisa Morton says what the group 
is doing is “awesome”. But she has 
concerns about painting sandstone 
monuments, which traps moisture, 
tile grout and adhesive is not a 
recognised repair method, and the 
group also risked damage by water 
blasting soft stone memorials. 
McIntyre says he has not water 
blasted memorials, nor used tile 
adhesive. Old photos showed 
many of the sandstone monu-
ments were originally painted.

WATER CREMATION

EMERGENCY
Service Sheets

Reliable help to cover holidays,  
sickness, or when your normal 
facilities might be unavailable.

PrintLife®

Decades of professional  
typesetting experience, last 20 yrs 
specialising in funerary printing.

09-2322 922
info@printlife.co.nz 
www.printlife.co.nz

Distance no problem, we 
can help with a PDF for 

you to print.

Check  
our  

Website

PRINTING

START OFFERING TODAY
Call us and request your FREE 

marketing materials

ASHES OR HAIR TO DIAMOND

Celebration Of Life Diamond 

Kara Northcott
Heart In Diamond
06 759 1914
0800 600 013
027 666 6784

kara@heart-in-diamond.co.nz
www.heart-in-diamond.co.nz

P.O Box 8148, New Plymouth 
4342, New Zealand

JEWELLERY

Health officials in the Jamaican 
province of Westmoreland have 
banned backyard burials along a 
local road in the town of Negril, 
citing health and environmental 
concerns. The road runs alongside 
Negril’s famous seven-mile white-
sand beach. Officials said they 
had a request for a burial on the 
side of the road, but when they 
looked at it, the person wanted 
to bury on the beachside of the 

boulevard – almost on the beach 
in the sand. Backyard burials have 
also been banned in several other 
communities. The development 
comes as officials continue to 
search for burial spaces as the 12 
public cemeteries in the parish 
are running out of space. A 
health spokesman said the water 
table in Westmoreland could be 
subject to contamination from 
home burials. 

CEMETERY VOLUNTEERS GO  
HEAD-TO-HEAD WITH COUNCIL

BACKYARD BURIALS BANNED  
NEXT TO FAMOUS BEACH
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INTRODUCING 

Slide-Bound Memorial 
Book Covers

7 Designs Available

NEW
!

P  09 273 8114   |   info@lucentt.co.nz   |   www.lucentt.co.nz/slide

Available to order now, online or over the phone

QUICKER AND EASIER TO USE
LOOKS GREAT!
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We manufacture 75% of our product 
range here in New Zealand

This goes well beyond the country’s largest range of casket handles and 
ornamentation. Lucentt’s sewing division is capable of fashioning any coffin 
interior, pall or sideset that you can imagine. We welcome kiwi Funeral Directors 
to stop in to see the scale and scope of what Lucentt offers our industry.

P  09 273 8114   |   info@lucentt.co.nz   |   www.lucentt.co.nz/nzmade

Learn more about our capabilities on our website, or call in 
and see us at 40 Ben Lomond Crescent, Pakuranga
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